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What this Year's Political
Ad Spending Season Will
Look Like

Audio

eMarketer forecasting analyst Eric Haggstrom and principal analyst Nicole Perrin talk about
the US political ad spending landscape. How much money is being spent, where and why?
They then discuss smartphone voting, consumer attitudes on privacy jargon and how Google
can profit from government search warrants. "Behind the Numbers" is made possible by
LinkedIn Marketing Solutions. Listen in.

INSIDER eMarketer

INTELLIGENCE Copyright © 2021, Insider Intelligence Inc. All rights reserved. Page1



How Do US Internet Users Ages 18-29 Describe Social
Media Political Advertising?
% of respondents, June 2019
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Source: sling TV and Telaria, "Connected GenZennials. The CTV-First
Generation's Impact on the 2020 Elections,” Aug 7, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify or Stitcher.

Grow your business with LinkedIn ads

At LinkedIn, we help marketers drive the results they care about most, from building their
brand all the way to converting revenue and driving growth. Start reaching your target
audience on the world's largest professional network today and launch your first ad campaign
with $100 on us. Learn more.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.linkedin.com/emarketer

