@ eMarketer

The Ad Platform: Roku on
advertisers' evolving

understanding of OTT and
connected TV video

AUDIO

Nicole Perrin, and Eric Haggstrom

Connected TV (CTV) and other forms of OTT video were an
advertising bright spot despite last year's recession. Alison Levin,
vice president of global ad revenue and marketing solutions at Roku,
joins eMarketer principal analyst Nicole Perrin and forecasting
analyst at Insider Intelligence Eric Haggstrom to discuss what
advertisers want from CTV, how they're accessing OTT video
inventory, and where ad-supported video-on-demand (AVOD) fits
into the 2021 media ecosystem.
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US Programmatic Connected TV Video Ad
Spending, 2019-2022
billions and % change

79.0%
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Nate: digital display ads transocted or fulfilled via autamation, including everything from
pubiisher-erected APls to more standardized RTE technalogy; includes instream video such
as those appearing bafore, during, or after digital video content in a video player (pre-roll,
mid-rofl, post-roll video ads) and video overlays; includes social network instream video
advertising in platforms such os Facebook Watch and Snapchat Shows; includes outstream
vidao ads such as native, In-fead (Including video ads in Facebook's News Feed and Twitter's
Fromoted Tweets), in-article, in-banner, and interstitial video ads; includes advertising that
appears on connected TV (CTV) devices; excludes network-sold inventory from traditional
Ninear TV and addressable TV advertising
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify, or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

