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A tale of two startups:
Anthropic and Perplexity
Article

The news: Anthropic and Perplexity emerged as AI darlings in 2024, but they’re taking

di�erent paths toward model improvement and user acquisition.

Safety-focused Anthropic is centered on its generative AI (genAI) chatbot, Claude, and

enterprise applications, and is attracting large investors.

Move-fast-and-break-things Perplexity is focused on AI search engines, including in-search

shopping options and sponsored ads, but is battling accusations of content theft and data

scraping.

https://content-na1.emarketer.com/anthropic-s-claude-enterprise-takes-on-openai-with-business-focused-ai-capabilities
https://content-na1.emarketer.com/amazon-next-billion-dollar-bet-anthropic-shift-away-nvidia-hardware
https://content-na1.emarketer.com/funding-fuels-perplexity-ai-search-market-openai--meta-join-race-against-google
https://content-na1.emarketer.com/aws-investigates-perplexity-content-theft-allegations
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Approach to training: Both companies face challenges sourcing data for model training,

especially as that pool of information dwindles.

Of the top 250 websites, about 14.4% currently block Perplexity’s AI web crawler and about

18% block Anthropic’s, per OriginalityAI.

What’s the �nancial plan? Growth in genAI requires either strong partnerships or deep

pockets.

Anthropic’s valuation is between $30 billion and $40 billion, per The Information, compared

with Perplexity’s $9 billion. Those both pale in comparison with OpenAI, which is valued at

around $157 billion.

What to expect in 2025: Anthropic’s safety focus is boosting investor confidence but, if Big

Tech partners grow too reliant on its tech, Anthropic’s flexibility could become limited.

Perplexity’s legal challenges are ongoing and it faces a make-or-break moment for ad

revenue. Failure to profit could lead to more stake sales or an acquisition.

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

Anthropic uses publicly available online information, user contributions, and licensed content.

Some publishers claim Anthropic’s web crawler is the most aggressive of all, while others

report it stops once blocked.

Perplexity’s search engine “scours the internet” for articles and journals, but that approach

has alienated it from outlets like The New York Times and Forbes and been referred to as

“illegal copying” by others.

Anthropic has secured up to $2 billion from Alphabet and about $8 billion from Amazon.

Both deals, which were questioned then approved by regulators, are helping the Big Tech

players bolster internal AI services and initiatives.

Perplexity relies on ad revenue and in-app shopping features. Although it has penned some

major publishing deals and attracted Nvidia to a funding round in early 2024, it hasn’t

gathered as many major tech investors as Anthropic has.

https://content-na1.emarketer.com/openai-s-orion-model-faces-scaling-challenges
https://originality.ai/ai-bot-blocking
https://content-na1.emarketer.com/perplexity-ai-targets--1-billion-funding-round-amid-content-theft-accusations
https://www.ft.com/content/07611b74-3d69-4579-9089-f2fc2af61baa
https://content-na1.emarketer.com/perplexity-ai-targets--1-billion-funding-round-amid-content-theft-accusations
https://content-na1.emarketer.com/cma-launches-investigation-amazon-anthropic-deal-on-heels-of-google-anthropic-inquiry
https://content-na1.emarketer.com/openai--perplexity-secure-more-publisher-licensing-deals
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If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

