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eMarketer principal analysts Nicole Perrin and Mark Dolliver discuss
Uber’s plans to be the go-to transport hub, four ideas on how to rein in
big tech, the changing motivations for watching the NFL and which
types of ads are mostly likely to influence purchasing decisions.
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Which Communication Channels Do Internet Users
Worldwide Find Help Influence Them the Most in
Their Purchase Decision Process?

% of respondents, Q2 2019

Website

54%
Social media

33%

Email

Telephone

Text

Mobile app

1%

Printed mail

9%

Video
9%

Events, conferences, shows or demos
6%

Web chat/chatbots
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Source; CMO Council, “Critical Channels of Choice" in partnership with
Pitney Bowes, July 18, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

