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The news: Robert F. Kennedy Jr.’s nomination as the head of the Department of Health and

Human Services has some pharmaceutical companies worried that the incoming Trump
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administration could significantly restrict the industry’s ability to advertise to consumers.

The impact: Healthcare and pharmaceutical advertisements account for $22.09 billion (7.3%)
of the $310.19 billion in US digital ad spending, per our forecast. Healthcare and

pharmaceutical companies are frequent TV advertisers, and a D2C ad ban could deal a blow

to networks’ advertising revenues.

Will it actually happen? As with many proposals made by incoming Trump administration

officials, it’s unclear. Kennedy has taken a hard stance against several pharmaceutical and fast

food industry practices, but the big-business friendly Trump administration and limited

support in Congress could hinder those efforts.

Our take: The Trump administration’s big business-friendly agenda lessens the likelihood that

Kennedy would be able to impose such restrictions should he be confirmed.

Kennedy has stated that he would seek to ban D2C drug advertising, preventing

pharmaceutical companies from advertising drugs on TV, radio, and other media. Kennedy

announced the plan during his presidential run and reiterated in late October that he would

pressure president-elect Donald Trump to pursue the ban.

The US allowed pharmaceutical companies to advertise directly to consumers in 1997,

creating a lucrative pool of ad spending for media companies. The US and New Zealand are

the only countries where pharma D2C ads are fully legal, setting a global precedent for

restricting such advertising.

The current congressional agenda provides offers clues about the likelihood of a D2C ban.

Bills proposing similar measures were introduced this year, but they lack support from

Republican lawmakers, who will hold a majority in the next Congress.

Trump has shown some willingness to walk back or adjust plans after initial statements and

pressure from Republican lawmakers. The president-elect recently said he would impose

tariffs of 25% on Mexican and Canadian imports and an additional 10% on Chinese imports.

During the campaign, Trump had proposed tariffs as high as 60% for Chinese goods, but

business and inflationary concerns could have softened his approach.

https://forecasts-na1.emarketer.com/584b26021403070290f93a56/5851918a0626310a2c1869c4
https://content-na1.emarketer.com/trump-tariff-plans-prices-skyrocket?_gl=1*1nux1hg*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3Ljg5MDcwMzAzOC4xNzMzMjUzOTg4LjE3MzMyNTM5OTc.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMzI1MzQyOS45MjcuMS4xNzMzMjUzOTk5LjQ5LjAuMA..


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 3



Copyright © 2024, EMARKETER Inc. All rights reserved. Page 4



Copyright © 2024, EMARKETER Inc. All rights reserved. Page 5

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong and start 2025 off on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

