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Let’s review: At the end of 2021, the Insider Intelligence digital health team drew up a list of

five predictions for the coming new year. Below, we revisit three predictions that actually

came to pass. (ICYMI last week, here’s one 2022 projection we’re taking the loss on.)

Prediction 1: The lines between healthcare and retail will blur even faster in 2022. And boy,

did they.

https://content-na1.emarketer.com/insider-intelligence-digital-health-trends-watch-2022
https://content-na1.emarketer.com/healthcare-prediction-wrong-2022


Copyright © 2022, Insider Intelligence Inc. All rights reserved. Page 2

We predict the number of retail clinic patients will continue to climb through 2024, to 87.6

million patients (32.8% of US adults).

Amazon jumped into the primary care business with its surprise acquisition of One Medical
for $4 billion in July. It closed its virtual care service Amazon Care in August, but opened a

virtual storefront, Amazon Clinic, in November. 

CVS Health was on the hunt for a primary care platform with national scale, but ended up

buying health tech services company Signify Health for $8 billion in September.

Walgreens’ VillageMD announced its acquisition of Summit Health for $8.9 billion in

November. In October, the retail pharmacy chain bought the remaining share of CareCentrix
that it didn’t already own for $392 million. The previous month, it paid $1.37 billion for the

remaining stake in specialty pharmacy company Shields Health Solutions.

https://content-na1.emarketer.com/primary-care-practices-lose-patients-alternative-sites-of-care
https://content-na1.emarketer.com/amazon-bought-primary-care-disruptor-4b-we-detail-3-ways-this-will-beef-up-its-healthcare-presence
https://content-na1.emarketer.com/amazon-tries-retail-telehealth-with-its-new-amazon-clinic
https://content-na1.emarketer.com/cvs-health-beats-amazon-unitedhealth-home-health-bidding-war?_ga=2.96537759.1885059898.1670861584-876927296.1616593893&_gl=1*1x2ntxt*_ga*ODc2OTI3Mjk2LjE2MTY1OTM4OTM.*_ga_XXYLHB9SXG*MTY3MDg2MTU4NC4xMjYuMS4xNjcwODY0OTA2LjAuMC4w
https://content-na1.emarketer.com/walgreens-villagemd-buys-summit-health-with-backing-cigna
https://content-na1.emarketer.com/knock-knock-walgreens-wants-its-foot-your-door
https://content-na1.emarketer.com/walgreens-buys-remaining-stake-specialty-pharma-company-shields-health-solutions-1-37b-deal
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Prediction 2: Consumers will continue to plug themselves (and their personal health data)
into smart wearables and RPM devices.

The pandemic accelerated the shift to at-home workouts and digital �tness—and that trend

has stuck. Just 7% of US consumers who exercise said the gym was the only place for them,

compared with 43% who planned to exercise only at home, per a Toluna survey.

70% of wearables users said smartwatches and �tness trackers improved their �tness and
health—30% said these devices did so “significantly,” per Deloitte’s Connectivity and Mobile

https://content-na1.emarketer.com/digital-fitness-brands
https://content-na1.emarketer.com/study-reveals-wearables-increasingly-essential-users-health-fitness
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Prediction 3: More digital health companies will expand their platforms to meet the needs
of underserved consumers.

Health systems and insurers ramped up their investments in social determinants of health
(SDOH) this year, matching the industry’s gradual shift to value-based care. Tackling

consumers’ nonmedical needs such as food and/or housing insecurity, lack of transportation,

and language barriers aligns with a business model that incentivizes higher quality care and

reduced spending.

This article originally appeared in Insider Intelligence's Digital Health Briefing—a daily recap

of top stories reshaping the healthcare industry. Subscribe to have more hard-hitting

takeaways delivered to your inbox daily.

Trends report taken in Q1 2022.

We predict the number of smart wearables users will reach 100.2 million US adults in 2026

(28.9% of the population).

Google announced several projects aimed at addressing health equity in September as part of

its Health Equity Summit.

Those included: a YouTube Health video series called THE-IQ with the Kaiser Family
Foundation; updated search functionality to let users filter results for providers that accept

Medicaid; and expanding the Fitbit Health Equity Research Initiative.

Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.

https://content-na1.emarketer.com/social-determinants-of-health-investments
https://forecasts-na1.emarketer.com/584b26021403070290f93a14/5851918b0626310a2c186b70
https://content-na1.emarketer.com/google-s-health-equity-summit-highlights-youtube-project-expands-healthcare-search-options
https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta
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