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Nicole Perrin

The Ad Platform: Why
interoperability is the
future of identity
Audio

Advertisers' most-used identifier, the third-party cookie, is going away in less than a year.

Mark Connon, general manager at identity graph provider Tapad, joins eMarketer principal

analyst at Insider Intelligence Nicole Perrin to discuss the di�erence between identity and

identifiers, why the digital media ecosystem should be prepared to work with several
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identifiers going forward, and what will happen when Apple's AppTrackingTransparency

framework rolls out.

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,

Spotify, or Stitcher.

Sightly is a media/marketing technology company specializing in video advertising and

analytics. Its new Brand Mentality™ platform combines emotional and social intelligence with

Anticipation Software™ to help brands and agencies respond moment to moment with true

future-forward marketing across YouTube, TikTok, CTV, livestream video and more. Learn

how. 

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://marketing.sightly.com/brand-mentality-seminar-request

