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For banks, mobile and
social are the keys to
building awareness
among younger
consumers
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Winning Gen Zers’ deposits will depend on capturing their attention and trust early in the

customer journey. At the discovery and consideration stages, Gen Zers’ habits are very

di�erent than those of other generations, per our inaugural survey of 1,488 US banking

consumers. That means banks must rethink their marketing strategies to best appeal to this

generation’s preferences.

Apps and social media hold the most sway during discovery

Banks’ mobile apps get top billing in raising younger consumers’ awareness of banks’
o�erings. Almost 80% of Gen Zers and millennials on average say this channel helps them

become aware of banks’ products and services.

Social media has younger consumers’ mindshare. On average, 37.4% of millennials and Gen

Zers say social media helps them become aware of a bank’s products and services, versus just

16.5% on average for Gen Xers and baby boomers.

Most ads are minimally e�ective in building brand awareness among younger consumers.
Gen Zers and millennials in our study placed little value on most forms of ads, including

traditional TV, out-of-home, radio, print, and podcast ads.
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Key takeaway: To become top of mind for younger consumers, banks must shift spending

from more traditional ads to more targeted marketing in the channels that most build Gen

Zers’ and millennials’ awareness of financial products and services—namely bank apps, bank

websites, and social media platforms.
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