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In today’s episode, host Bill Fisher is joined by Paul Briggs, Man-Chung Cheung, and Carina

Perkins to discuss the broadcast winners of the Paris Games, how Olympic viewing habits are

changing, and what to keep in mind when advertising during the event.

Subscribe to the “Behind the Numbers” podcast on Apple Podcasts, Spotify, Pandora,

Stitcher, YouTube, Podbean or wherever you listen to podcasts. Follow us on Instagram

https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://youtube.com/@emarketerinc
https://www.instagram.com/insiderintelligence/
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Episode Transcript:

Speaker 1 (00:00):

B2B marketing teams rely on eMarketer Media Solutions to elevate their thought leadership

and build meaningful relationships through exclusive webinars, guides, infographics, and

https://www.rev.com/transcript-editor/shared/wJfbq--bHSmA5t5cB8tOt7B6PPFV1hDvNvAigocxPZvi7hAL88FIikUmj0_-b-4wr5FjLf1Ht9asprtDDnHWNbC2s-8?loadFrom=DocumentDeeplink&ts=0.5699999
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more. If you can believe it, visit emarketer.com/advertise to learn more about our proven

approach.

Bill Fisher:

Hello, everyone. Welcome to Behind the Numbers Around the World, an eMarketer podcast.

It's Monday, August the 26th. I'm your host, Bill Fisher, and it's my pleasure, as it always is, to

welcome you all to Around the World. And this month, we're talking about Summer Olympic

broadcast rights, who owns them, and are they worth it? Welcome, folks, to Behind the

Numbers Show, that takes you around the world, looking at what various countries are doing

in the world of commerce, media, and advertising. Each month, we have our Three in Three

Global News Recap, then we have the Roundtable, where my guests and I have an open

discussion about the main theme for today's show, and then we finish it all off with my Recap

Stats Quiz, all related to the topic at hand again. This month, we will be asking, "Who were the

big broadcaster winners from this year's Summer Olympics?"

Paul Briggs (01:14):

There's a broadcast coalition that shares the rights, so there's a wall-to-wall coverage of the

Olympics pretty much at every hour of the day on three separate channels.

Bill Fisher (01:23):

Have changing viewing habits helped?

Mn-Chung Cheung (01:26):

I think even with streaming, a lot of people still prefer to watch it on television. It's sort of seen

as a communal experience rate.

Bill Fisher (01:35):

And has the door been opened to greater advertising potential?

Carina Perkins (01:39):

I think that streaming services need to be careful not to overload their audiences with

advertising, especially if, like in the UK, they've been used to having no adverts during their

sporting events.

Bill Fisher (01:55):

https://www.rev.com/transcript-editor/shared/dFDtquMy8RVHCJ8iih0N6lFt_eYMoxdtN0V3BC28ZlgxY6XJpRPWeBu6RUdkspM206jZie9vezUTYmQXwC6nJHIQhDA?loadFrom=DocumentDeeplink&ts=74.4599999
https://www.rev.com/transcript-editor/shared/I-ZNbr2_bsMugi3y0CT56XWrRysEokgzBiYLXzhTIw4MDKKunwvNXgNanaCrAFGyFJI4bR6rD-wRkvZEtQZaYO16doI?loadFrom=DocumentDeeplink&ts=83.64
https://www.rev.com/transcript-editor/shared/3JUJfzvpFIUi7r1QSMF4tkrunOKBbHMD6doypr1iA6XFK4bsb6bXC4zvzSQmSl11kUDv9QuMyNHWTHKMrydTymztLAc?loadFrom=DocumentDeeplink&ts=86.7
https://www.rev.com/transcript-editor/shared/NsAdVcQGe6U2s2AsP2L2MqMOfSLEW9lr76qvu2H376zPgmPeg2T7GvVOnqqOMdy0bqM2uxirmz3mNhlGR7ckG32aUbg?loadFrom=DocumentDeeplink&ts=95.8199999
https://www.rev.com/transcript-editor/shared/zPVZs8B8VmcyDudCgG7QuAJG1UF6FAMi22DCzaM464biPaQM0QdJFYrif5UIVPG_YjCMrlf5HP3GBdvpyoaV09avvz0?loadFrom=DocumentDeeplink&ts=99.9599999
https://www.rev.com/transcript-editor/shared/SGpHTfOYbV4jeaOhkyrs_AcsukQUcDwBPRBEx-97rWCsf1b5lS2s0Ei6qzGegEDNcVB5EcJ5nGjP5xNfYNkEFG6ncGI?loadFrom=DocumentDeeplink&ts=115.62
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Okay, I have three experts to help me out with today's show. Let's get them involved. First up,

we have our Canada analyst, it is Paul Briggs, of course. Hello, Paul.

Paul Briggs (02:05):

Hey, Bill. Great to be here.

Bill Fisher (02:06):

Great to have you on the show. Next, he's our researcher for Asia Pacific. It is Man-Chung

Cheung. Hello, Man-Chung.

Mn-Chung Cheung (02:12):

Hello, everyone.

Bill Fisher (02:13):

And finally, she's our UK and Western Europe retail expert, it's Carina Perkins. Hey, Carina.

Carina Perkins (02:19):

Hi, Bill. Thanks for having me back.

Bill Fisher (02:21):

Great to have all of you on the show today. Okay, before we get into this episode, proper let

me introduce you first to this month's culture shock. It's a loose culture shock this week. I'm

kind of talking about sports and investment, but it's a story, really. The U.S. is incredibly good

at many sports because there's a lot of investment in a lot of sports in the U.S., but I want to

tell you the story of Eric Moussambani.

(02:43):

Does that ring a bell with anybody? Anyone heard of him? He is from Equatorial Guinea. He

turned up to Olympic trials in 2000 Sydney Olympics. It was part of a wild card initiative that

the International Olympics Committee, the IOC, implemented to try and get people involved in

sports who otherwise wouldn't have the chance to get involved, and so Equatorial Guinea

were given a load of wild card entries.

(03:08):

https://www.rev.com/transcript-editor/shared/ER1U-zJ4XEQtQIPgCll7Y9fz__2gU-KB4-UuPYtfBrVNjyI7lXveRti_Bu5MzexY9aOimfdSghN0nhrSGwVI-4gT8HI?loadFrom=DocumentDeeplink&ts=125.49
https://www.rev.com/transcript-editor/shared/qqcx_-7dZVStMsrUH-VxfkXWvlPZUzsUFC-qm7Z7ME8pSCf1yZFZpN-SyfeY8a8C2tEsqng7GiYvhqFs1-VKOTOaRjM?loadFrom=DocumentDeeplink&ts=126.9
https://www.rev.com/transcript-editor/shared/t1xblmu2sazsAA5g16ebgF8fCLsIP7yYRgdZlVUkxZXYC0fFcrZuWRtPHH_hFmhoTJOA6DAyYHIBNkEOdhiBDmpR-tA?loadFrom=DocumentDeeplink&ts=132.63
https://www.rev.com/transcript-editor/shared/HzrBiHLkyfA7rY5fPBN3bIyj_4ZiMEZzzqmCH38OPTPo3X7LTp1ELmiwFpnYJlkUMSUsoTjx_wH5N-pGSr3Pq2Id5_U?loadFrom=DocumentDeeplink&ts=133.59
https://www.rev.com/transcript-editor/shared/f49837jwqeo_k_y7fiwNlfHI6Lp6oRfJK0OwSJSKwt85BDRClekA6BxiKCl-YU993UUWFtSzDMMj72eNa78xvX2JZHU?loadFrom=DocumentDeeplink&ts=139.65
https://www.rev.com/transcript-editor/shared/e8y1PCxmH5Trd65t8XhwKT8-mVAM0dmI1fdtkx8-NbB8y-8eKGEE4US5cGxfL6FDk-VbHXNKp2sF6nggeSbxYiC-G2I?loadFrom=DocumentDeeplink&ts=141.21
https://www.rev.com/transcript-editor/shared/QvXRFj2RoyXF5ASj4Rm24WOCz0RKKgriRa_X2MyOWtuGKIzRMqzKkf9Q_VVzYkf0nUhQ6HvCC6faK-w2FeVW_y5oExo?loadFrom=DocumentDeeplink&ts=163.62
https://www.rev.com/transcript-editor/shared/vZrLFanVELd38jSrUnxPq1pi1dq5wo_5SbGKJo_0oELJGvKTsEs4IAWvkOeEbrxJUlO602cbYYjMZlGNiPMwJXDABX4?loadFrom=DocumentDeeplink&ts=188.58
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Eric entered the 100-meter freestyle swimming event. There were no other entrants from

Equatorial Guinea, so he immediately got straight on the plane to Sydney. Thing is he couldn't

really swim. There were no 50-meter pools in Equatorial Guinea, so he'd had to learn to swim

in a lake just a few months prior. In his qualifying heat in Sydney, the two other swimmers in his

heat false started, so Eric swam unopposed.

(03:32):

He'd actually thought he'd entered the 50-meter, so to have to do two laps of this pool was

rather daunting. He barely made it. People thought he was going to drown, but he did make it.

It took twice the time of the other qualifiers. It was the slowest ever qualifying time in Olympic

history, but his effort didn't go unnoticed.

(03:48):

He was dubbed Eric the Eel. You may have heard that name, maybe. He went home a hero, and

then the investment game, two 50-meter pools were built in Equatorial Guinea. Eric was able

to train properly. He halved his personal best. Unfortunately, there was a Visa cock-up,

prevented him from competing at Athens four years later, but his PB of 52.18 seconds

would've placed him 52nd in the world, so it's amazing what a bit of investment can do, isn't

it?

(04:15):

I really love that story. I think it's brilliant.

Carina Perkins (04:17):

I love that story. It's also, it reminds me of a stat, which I saw post Olympics, which said that

after watching the Olympics this year, more than one in four Britons thought that they could

probably become an Olympic-level athlete in at least one of the sports.

Bill Fisher (04:30):

Ah, I don't believe that, but it's good that they think it. Anyway, let's get into our new segment

now, something that we call Three in Three. I have three interesting and related new stories.

I'm going to introduce, in turn, one story to one guest. They're going to give me their take

between the two of us.

(04:50):

https://www.rev.com/transcript-editor/shared/0ctOtvamEO2pE10kXLJBSB5IhOVSBgbE9Qzu4y8Twa6lz5_I7qxO04YjSq1XH6nqJRlxdjsRX2RZMsfdKOzRPlon8o8?loadFrom=DocumentDeeplink&ts=212.28
https://www.rev.com/transcript-editor/shared/fxkql45pTqO8o0jiprzo4MANnOVzU__RnU32s0gnjMpa6GVUlolTdIYObuaT_sMqN9TdNqkmNWU7QV-WgHL5FecHkWQ?loadFrom=DocumentDeeplink&ts=228.48
https://www.rev.com/transcript-editor/shared/4eEoFIkjBrERmiRfZiVYDjPoeBAkXIR9ykUpqrqrgQQBJMxZVG4YbaOhjD31GFwNvQMsm9PKivRMa67-bsFGtupFIKE?loadFrom=DocumentDeeplink&ts=255.24
https://www.rev.com/transcript-editor/shared/aaTi2wX7Ow9sTatDa4cGHLFNc7MExPddmdBiHr07FPNxhxqsSUk15jFJtIxDtt5tSaO7JSxEhE4MKU1OC4rOHOwQ9Zw?loadFrom=DocumentDeeplink&ts=257.16
https://www.rev.com/transcript-editor/shared/yazMuz9YURBVVkGoUYLZwe6QeIq4Da9UX_Krkr6gV8MCW7OBOzy2fI_ju4-PwXRA7KkVIKPCTKcCLEY5qKi8jqMZBNc?loadFrom=DocumentDeeplink&ts=270.27
https://www.rev.com/transcript-editor/shared/NAgIyQgNwfhS9jdqYaFYo6c-2xKnRFO-KJWML7XI6LOSvF1K4kPQo9WH3H-4uvDyrUC-Lt7puIe6q5t9g3SfFxSXoLw?loadFrom=DocumentDeeplink&ts=290.13


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 7

We're going to do it all in a minute. So three stories in three minutes. The timer is set. Let's go.

Story one is for Carina, and it's a gold medal for Discovery Plus in the UK.

(05:02):

Discovery Plus became the UK's fastest-growing paid streaming service earlier this month,

reported The Guardian. This was thanks to its securing of broadcast rights for the Olympics

across Europe. The BBC still carried some limited coverage in the UK, but a subscription to

Discovery was required if you wanted access to everything. Carina, will this cement

Discovery's place in the UK's streaming landscape?

Carina Perkins (05:23):

I think so. I mean, it's definitely going to help. Discovery was actually doing quite well ahead of

the Olympics, so it was alongside Apple Plus, the fastest-growing paid video on demand

service in the UK in the first six months of 2024. That's according to Kantar's latest

Entertainment on Demand report, which The Guardian cited, and since then, it has accelerated

to become the fastest-growing video on demand service. Obviously, the Olympics has given it

a massive boost in subscription.

(05:50):

I think there was one day, the Saturday, the 27th of July was Warner Bro. Discovery's highest

number of new paid streaming subscribers ever on a single day in Europe. There is, of course,

the higher churn rate associated with households who sign up for a specific content, which is

going to have to navigate. I think it's been quite clever there because it's offered a 399 deal.

So standard subscription is 699 a month, but it's offered, as part of the Olympics, a 399 a

month deal until the end of 2024, so I imagine what it's hoping is that it'll get some people on

there for the Olympics, and they'll then stay at a relatively low cost and get hooked on some

of its other content. Interestingly, Kantar didn't just attribute its performance to the Olympics,

it also said that it is rating really highly on its ad experience, with viewers really appreciating

the balance in the number of ads it's showing and the length of ad breaks.

(06:40):

So I don't think the Olympics is going to be the end of its growth. I think it's definitely really

established itself now in the UK.

Bill Fisher (06:46):

https://www.rev.com/transcript-editor/shared/qlKtGM0wscno4aS854nkxfPY7uhR5DSJKrP6oku0L3rio9u74ugl2YMOZ8ua-aD4NXfkjUA-DGBw-K15B1tIJTMtt6Q?loadFrom=DocumentDeeplink&ts=302.7
https://www.rev.com/transcript-editor/shared/0CHonFnJOy8WM2V39_oE4UnEvhC307LiHnGaKtkczDXBhcnYREIpBmXIYG8smPamD7UP9a8K3hAMHREHKg0tIPmcH5M?loadFrom=DocumentDeeplink&ts=323.73
https://www.rev.com/transcript-editor/shared/g5GnKuGWYy5qlwoMd59cCWTsriLTeSbrkINLX_8yDeZArTSzab-iB60WXoK_j93dduivYW98oyOE7evrz_Bdsv1kR34?loadFrom=DocumentDeeplink&ts=350.4
https://www.rev.com/transcript-editor/shared/tK6buQ_QpUFUWVqlAS5hYREnMfLXqNUyrT3NhR-LniJzNiOX1nJCum5_JPOaACeZR_gUKAdhJIV6xV3j3PzNMvj5EP4?loadFrom=DocumentDeeplink&ts=400.95
https://www.rev.com/transcript-editor/shared/2SoQL3gENmROiRECowaZyIf-UWp3Dnj8uQ-mFcblIkdm0sajTnSlDD-yWp_CuQceS7eshwtRia9kJdfk5YfgfllbTrc?loadFrom=DocumentDeeplink&ts=406.5299999
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Very good. Thanks for that, Carina. That was our first story. Story two is for Paul, and this is

about sports viewing on a whole different level. The Canadian women's soccer team was

embroiled in a spying controversy in Paris, when it was revealed that senior members of the

coaching staff had been flying drones over rivals' training sessions to gain intel.

(07:04):

The team was docked points, while the head coach and two members of her staff were given

bans. Paul, tech and sports, usually good bedfellows, but not in this instance. What's your

take?

Paul Briggs (07:13):

My take is that it's a bit of a black eye for the Canadian Olympic team. I think first of all, it's

cheating, unethical, and secondly, it was incredibly ill-conceived, thinking that you can fly a

drone over in airspace above an Olympic city during the Olympics. I'm surprised that thing

wasn't blown out of the sky by security forces, so it's just a bad look all around.

Bill Fisher (07:36):

Indeed. They actually managed to qualify though, didn't they, even with the points being

docked?

Paul Briggs (07:41):

That's right. They were three-and-oh in the preliminary rounds, which got them three points.

So they were docked six, and they got three points in total, and that got them through to

face, I think it was France, and I think they lost in the quarters.

Bill Fisher (07:54):

Very good. Thanks, Paul. That was story two. And story three is for Man-Chung, and we're

looking at future Olympics. Before the Paris games even kicked off, the IOC announced that it

had awarded broadcast rights in Central and Southeast Asia for the games from 2026

through to 2032 to Infront Sports & Media.

(08:14):

The company had already held the rights for Sub-Saharan Africa. Man-Chung, broadcast

rights are a big deal in Asia. How lucrative could this be for Infront?

https://www.rev.com/transcript-editor/shared/ynMr4TZDYNq_IAVYPRGF-A9lZ4siCd1dRgHpTdDTl6IVB7pJqrWkJiMPZtC5AR5b4JE6oSzzXL7T_-A9Jfmr2pzwLrw?loadFrom=DocumentDeeplink&ts=424.56
https://www.rev.com/transcript-editor/shared/DnLRZCvHtMK7r5rk_kq0YfeUQtjtEJ6Ei5-LbhogDdr8Fp_PzlEK6dBVY4jKhTSLV2QbHs2PKw1IchsniE59tLcR6_o?loadFrom=DocumentDeeplink&ts=433.98
https://www.rev.com/transcript-editor/shared/S4Rw_dtHO-SNKy0bihnNTRMVZU7GitJnDhvF2sP02I83K8DY3o_TWrtg6NFoHYbrVsg6wK74GGNPoifm7ET84E4SRM0?loadFrom=DocumentDeeplink&ts=456.33
https://www.rev.com/transcript-editor/shared/xobIzUwsFysIFxs1u4-1nR7hnvKZFEevb9aBdgNQLiR8ZW-us6Qq7JLm7fRXmQkbXRId2bs0P6veDV3ShD0rU1VbM_U?loadFrom=DocumentDeeplink&ts=461.82
https://www.rev.com/transcript-editor/shared/fPQRxsxefjhXHqrxcttWOUbZZwQMhDRD-04ieTw7q6jg5gccVfBECSjIQuGFZvHTYz-N--m7OGbv5l5u4ooPh7hz1kE?loadFrom=DocumentDeeplink&ts=474.81
https://www.rev.com/transcript-editor/shared/FnzhyNiitkeaBmowvFLm9HCPm52mswu2kEdmGoANNZDUf7pusZhLq1FClExDC-PerO2EYT05c_zmwq4H4inJIrwnoTE?loadFrom=DocumentDeeplink&ts=494.19
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Mn-Chung Cheung (08:22):

Well, it is unprecedented and lucrative, potentially worth hundreds of millions of dollars. The

deal cover all traditional and digital media platforms across 22 countries, a territory in

Southeast Asia and Central Asia, which have a combined population of nearly one billion, so

it's a big deal in general. These are also fast-growing economies with growing middle class,

and have an expanding appetite for all things sports, and having exclusive rights across all

media platforms, also give Infront the leverage to negotiate favorable distribution deals.

We're talking about revenue from advertising, from sponsorship, and subscription as well. Like

you said, they also held a right for Sub-Sahara Africa, so there could be something at play in

terms of just like a cross-country or cross-region marketing product that they could sell to

multinational corporations, or even regional players like Huawei, Xiaomi, BYD Auto, and other

local brands as well.

(09:27):

And also, I want to know one thing is that Infront Sports & Media, I believe it's a Swiss

company, but it's also a subsidiary of Chinese conglomerate, Wanda. So that's sort of like a

big win for the Chinese sports broadcasting industry as well.

Bill Fisher (09:41):

Very good. Thanks, Man-Chung. And that wraps up our Three in Three for this month. And

now, it's time for the main part of the show, what we're calling now the Roundtable. This is

where we dig a little bit deeper into today's topic.

(09:57):

And, of course, we're looking back at what was a terrific Olympic games in Paris, as Summer

Olympics, and we're going to concentrate on the broadcasting and the viewing stats for the

games, and we'll have a little look at advertising as well. The guys have already mentioned that

a couple of times. So let's start with broadcast rights, fairly divisive topic. We've heard about

what's coming up in Asia. Interesting to hear what was going on with Discovery.

(10:26):

So, I mean, I guess the first question is, "Who have been the big winners out of this year's

Olympic games?" Paul, we haven't heard about Canada yet. What's going on in your territory?

https://www.rev.com/transcript-editor/shared/5ivUEW6oUVzia3B2oDBS0tDvqAlAYtU12N0yXhmYGDzSFZypo0BK_Q0-S9JIHOmut2y1r4zEszRFLQkPNFL5y_cmLo4?loadFrom=DocumentDeeplink&ts=502.74
https://www.rev.com/transcript-editor/shared/45SfaJwgfOYoHF7ufqznClo1_EQeeJOX0m10aMmXo-O7pUTlI_TynKYlmEmfvYBgutvMmY2B7I26cye-bazdG29YDW0?loadFrom=DocumentDeeplink&ts=567.09
https://www.rev.com/transcript-editor/shared/icoBFort682SQL_06v9_xNHQHYUxzZeDhY88WWtSOsGp00TVZBMay_Z4TEul4fl3MP9l4lV3mJhb-qzUx9TrAAtHZCI?loadFrom=DocumentDeeplink&ts=581.73
https://www.rev.com/transcript-editor/shared/hldiBIoACuaxtMvUXw8jStUExsIkWJiEBHhxx3vqYkSTefBgpoAheeuRXRmp40UvN0QB0Mle7Wi7o_fHY3mrltZ7tBE?loadFrom=DocumentDeeplink&ts=597.21
https://www.rev.com/transcript-editor/shared/R0fg-YwJf_R_y0hBrQPVA9oVG9dB2jY8ZYBQgKhsoErnvTyZebqmnWXJkM-TYvWT1-bb2D_mqKbbffJZ3FhmM2oY-Z0?loadFrom=DocumentDeeplink&ts=626.49
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Paul Briggs (10:38):

Yeah, I think the big winners are viewers. In Canada, there's a broadcast coalition that shares

the rights. So there's wall-to-wall coverage of the Olympics pretty much at every hour of the

day on three separate channels, two cable channels, The Sports Network, Sportsnet, and TSN.

Then, the CBC, Canadian Broadcasting Corporation has wall-to-wall coverage as well, so

there's a ton of content available on linear television. There's a ton of ad inventory on linear

television, but then, you add in all the digital properties where this content gets shown live and

streamed, or recaps on YouTube. There's a ton of ad inventory for advertisers, so I think all

around the Olympics are a real boon for the advertising industry.

Bill Fisher (11:26):

So it's really interesting to bring streaming in. So linear is still huge, but streaming is important.

Man-Chung, I wonder, in a region where we're talking about time differences, always an issue

through the many years, many Olympics past, becoming less and less of an issue as we have all

these opportunities to stream content. I mean, I was still streaming content, and it was in my

time zone. Did you see, or have you seen maybe for the past several Olympic games ...

(11:53):

Although not the last one, because that was in your time zone or in the Asia time zone. Is

streaming a real boon for broadcasters in order to get people to watch the content that

otherwise, in the past years, they might've just missed because it was on an awkward time?

Mn-Chung Cheung (12:10):

Yeah, I think the time difference still makes a difference. I think that, given that this Paris

Olympic, and there's a time difference there, I think six or nine hours between Paris and China,

for example, so I think even with streaming, a lot of people still prefer to watch it on television,

is sort of like seen as a communal experience between family members and friends. You watch

it at a bar or whatnot, and a lot of these rights are still sort of held by these major

broadcasters. For example, in China, it is held by CCTV, and so they have some sort of like

symbiotic relationship with streamers, streaming services like Alibaba, [inaudible 00:12:56]

Youku, and Tencent Video, but I think majority of the people still kind of watch it on CCTV, on

the linear television. But, of course, the younger generations, they prefer these digital services

or even a short video apps as well for the recaps or highlights.

https://www.rev.com/transcript-editor/shared/dtMQ7Hp_L2worMktdmsSHPrldwTeyWyIKeiCT4qQ9CYuRh6Ub-JgtlZpIaaa2V9LqdCCcLkAW6Z8pKSZeRd4GbeOpSg?loadFrom=DocumentDeeplink&ts=638.7
https://www.rev.com/transcript-editor/shared/5YLsIME4kjrJdPcnJNC_MJxbRKUoy-ejjJs5Dk-FVMl6Dugc168UWN5zbqsbqvyDqICzZK4Mj8AOV_2xPQvs_X0qWxY?loadFrom=DocumentDeeplink&ts=686.04
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Bill Fisher (13:13):

Yeah. So in terms of the broadcasters, Carina, I think in the UK, it's a really interesting dynamic

we've got going on, so I think it's by law, right, that the BBC has to have access to a certain

amount or has to be given a certain amount of broadcast rights, but Discovery muscling in

and taking ... I mean, they showed everything, whereas the BBC could only ever show two live

events at the same time, so-

Carina Perkins (13:43):

Yeah. So the deal was that I think it's 200 hours of the Olympic Summer games had to be

screened on free-to-air TV. That didn't necessarily have to be the BBC, but Discovery signed a

deal with the BBC for them to be the broadcaster that was going to have those rights, so they

have been kind of working together. I think the first Tokyo Olympics was the first time that it

was like this for people in the UK. Previously, a lot of the coverage was on BBC, and it was

free-to-air, and there's a bit of a backlash at the Tokyo Olympics.

(14:14):

But what's interesting is the difference between the Paris Olympics, and I think it's interesting

because it's probably broadcast rights and time zone to an extent, so signups for Paris 2024,

Discovery Plus and Max signed up more paid streaming subscribers in the first four days of

Paris than the entire Tokyo games, and over the whole tournament, there were 77% more

signups in Paris than in Tokyo. So I imagine some of that might be down to the time difference

because people like watching sport live, but I think also, it suggests that there has been a bit

of a shift in kind of consumer attitudes towards paid streaming, and I think something that

originally, they were kind of quite offended by, they're starting to find more acceptable now.

The BBC did have still quite a lot of content, and it had some record-breaking stats on BBC

Sport, and I think across the 19 days of competition on BBC TV, 36.1 million viewers watch 50

minutes or more, so that's almost 60% of the UK population. So the BBC has also had pretty

good viewing stats from this year's games.

Paul Briggs (15:17):

Yeah, I think the comparisons to Tokyo are really startling, actually. I think in Canada ... So

obviously, Tokyo was impacted by the pandemic, got pushed back a year, there was nobody in

the crowd, but the stats that I'm hearing from Canada, in terms of digital streaming, the

number of hours streamed was up 170%. So Paris is 170% greater than the Tokyo games. So it
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was the time zone had an effect, but I think the availability of content on digital streams has

really increased the viewership patterns.

(15:47):

I was sitting in the backyard, having dinner with one of my kids, and she was streaming on her

phone, the surfing competition. And I didn't even know surfing was in the Olympics, but I said,

"Hey, that's pretty cool." There's something for everybody.

Carina Perkins (15:59):

Yeah, I must say I signed up to the Discovery Plus 399 deal, and I ended up watching a lot

more than I have in previous games because you could just watch whatever.

Bill Fisher (15:59):

Have you churned?

Carina Perkins (16:09):

Have I churned?

Bill Fisher (16:10):

[inaudible 00:16:10].

Carina Perkins (16:10):

No. You know what? Because I'm on the 399 deal. I've thought, "Okay, actually, I'll just keep

that, and I'll see what other content is in there because-"

Bill Fisher (16:17):

Okay.

Carina Perkins (16:18):

Yeah. So actually, I haven't churned yet. I might churn at the end of the year.

Bill Fisher (16:23):

Okay. Interesting.

Carina Perkins (16:24):
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But for now, 399 for a month of content is not that much, is it really? So ...

Bill Fisher (16:27):

Yeah. No, good point. In terms of these other platforms carrying a lot of the broadcast, and

I'm coming at this from a UK angle, again, as I often do, based in the UK as I am, Carina, you

mentioned it used to be everything was BBC. Obviously no ad opportunity at all on BBC

coverage in the country, but now, Discovery, carrying advertising, this must be a bit of a boon

for marketers, right?

Carina Perkins (16:52):

Absolutely, but I think that streaming services need to be careful not to overload their

audiences with advertising, especially if in the UK, they've been used to having no adverts

during the sporting events. So Discovery did have adverts, but as Kantar said, it rates highly

because the ad breaks are very short, and so it wasn't too disruptive. So I think it's a big

opportunity, but they need to be really mindful of kind of how many ads they're showing and

how relevant they are to the audience.

Bill Fisher (17:18):

What's it look like in Canada, Paul?

Paul Briggs (17:20):

I think one of the aspects that's lucrative, I think, for advertisers is the idea of presenting

sponsors, right? So each show, if it's a morning show, an afternoon show, or a prime time show

is presented by a particular sponsor. So in Canada, RBC, the Royal Bank of Canada was a big

presenting sponsor, Toyota was another, so big national advertisers. There's a lucrative aspect

to being a presenting sponsor, so they're in front of everybody for a couple of weeks. In

addition to the adverts that run along with the content, Ozempic was very, very visible in these

adverts, as well as something called BetRivers, which is a online sports gaming app. So these

were blanketed across the televisions because it was a great opportunity to get those

messages out.

Bill Fisher (18:04):

Man-Chung, anything to add for Asia on the marketing front?

Mn-Chung Cheung (18:08):
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Marketing front is a bit of a different story, but it is obviously a big opportunity for a lot of

Chinese brands who are a little, lesser known for Western audience, but an opportunity for

them to showcase themselves marketing-wise across the globe. But I think the general

narrative about Chinese companies, that they can't really kind of find the storyline that kind of

resonate with other types of audiences around the globe, and that's just something that they

haven't been able to master over the years. So sometimes you see, for example, like Chinese

character on the sandwich board on the sideline due to just sort of things get lost in

translation. So, yeah, if they could become better at storytelling, then the Olympic's definitely

a great platform for them to be in.

Carina Perkins (19:00):

I think it's worth mentioning that another big winner from the Olympics has been TikTok. So

TikTok says that it had 1.3 million posts about the Paris Olympics, which is a 1,800% rise

compared to Tokyo. Some of that is the kind of surge in popularity of the platform itself, of

course, but also, its ad revenue surged by 25% in the week following the opening ceremony

alone. And I think that's going to be really interesting to watch in future games because we

already know that Gen Z are ditching TV and streaming to watch kind of social videos, and

whether that will become a bigger thing for next year's games will be really interesting, I think.

Paul Briggs (19:37):

Yeah, it's a good point. I think viewership patterns have definitely changed, especially with

younger demographics. I found my patterns changing this year. If I heard about a particular

performance or a gold medal or whatever, I would simply go to YouTube, search for it, and

CBC would've, the broadcaster would have posted that sort of eight-minute video, recapping

the whole thing available on demand. So I thought that was a really good way to consume

content. If you're not sitting on your couch at the time of the performance, you can easily go

get it an hour later.

Bill Fisher (20:07):

Yeah. I mean, listeners to the show all know how big a fan I am of TikTok, and I just found it

personalizes these athletes. I mean, things were popping up on my feed all the time. There was

a hugely viral thing, I can't remember who the athlete was, but he was walking around,

extolling the virtues of the chocolate muffins that were in the Olympic Village. So there's a

huge brand opportunity right there.
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(20:33):

So, yeah. Anyway, really, really interesting discussion, folks, but it is time to move on now to

our Recap Stats Quiz. This is my favorite bit of the show. This is where we recap today's theme

with a few loosely related stats questions. There's no prize.

(20:54):

It's all about bragging rights. There are only three questions. They're multiple choice, so it's

nice and quick. I'm going to ask each of you to slack me your answers so there's no room for

influence or anything like that. And with that, let's get onto to the first question, and we'll start

off by looking at medals.

(21:10):

Yes, the U.S. topped the medal table. Well done, U.S.A., but if you were to rank countries based

on medals per head of population, the U.S. actually drops to 47th. Grenada tops that

particular list. It achieved two bronze medals, which averaged out at one medal per 56,000

head of population. But who came dead last?

(21:31):

I've got three options for you, Bahrain, China, or India. Okay, the answers are in, and I'll just

share that Man-Chung got that correct before I'd even given the options. So well done, Man-

Chung. You knew the answer to that one. That was a little bit of a give me, I thought.

(21:49):

Anyway, I thought I'd start you with an easy one this week. Bahrain actually finishes fifth on

the list. It did very well. It got one medal per 425,000 inhabitants. China finished second on

the medal table to the U.S..

(22:05):

Obviously a massive population, which meant that it only finished 74th on the list. But, of

course, India, a very poor showing in terms of medals, only six medals, five bronzes, one silver,

so not even a gold. One medal per 234 million inhabitants. So all three of you get a point. Well

done.

(22:26):
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So after round one, it's a dead heat. One all. Well done. Let's make the second question a little

bit harder. We'll talk about global viewership. The full extent of the Paris Olympic viewership

stats are yet to be fully collated.

(22:39):

The IOC expected over half the world's population to engage via broadcast or digital

channels, but it likely won't be the world record for the largest audience for an Olympic

games. This is as per the Guinness records. This was a TV audience. Who does that accolade

go to? So which Olympics had the largest viewership across the two weeks?

(23:04):

We have Athens, Beijing, or London. So Athens 2004, Beijing 2008, London 2012. Okay, so we

have some different answers this time. That's good. This was less easy.

(23:20):

Man-Chung was very quick on the button again there. Let me go through the incorrect

answers, first of all. Athens 2004 is incorrect, although that was the record at the time. It

pulled in 3.9 billion viewers, a huge amount of people, will jump forward a little bit further to

London 2012. This also isn't correct.

(23:41):

This was the most watched event in U.S. TV history, though, according to Guinness records,

with over 290 million U.S. folks tuning in. But the correct answer is Beijing 2008, 4.7 billion

people tuned in across the two weeks. That equated to around 70% of the world's population.

Seven in 10 people.

Carina Perkins (24:02):

Wow.

Bill Fisher (24:03):

A remarkable figure. And he was quick on the button, and he was right, and that was Man-

Chung. Well done. And so you surge into the lead now, with two to one to the other two.

Mn-Chung Cheung (24:14):
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Yeah, I mean just based on the population in Asia Pacific and the town difference.

Paul Briggs (24:18):

That's just TV, linear TV viewership, right, Bill?

Bill Fisher (24:21):

That was just TV, according to Guinness. Yeah.

Paul Briggs (24:23):

Yeah. I think nowadays, the total number is going to be ... That number will probably be similar,

but it'll be splintered between digital and linear, obviously.

Bill Fisher (24:34):

Indeed. Okay, our final question. Lots hanging on this. Let's talk about athlete value. So the

Olympics used to be wholly amateur, but from the 1990's, I think it was actually 1988, the IOC

decided to drop that requirement, and professionals were then allowed to compete, so in the

'90s onwards.

(24:53):

As such, at this year's event, there were many very, very well-paid professional athletes

competing in various events, but from which country does the richest athlete come from? And

these figures are from Esquire Australia, so I'm going to ask you to think in Australian dollars

just for a moment. So from which country does the richest athlete come from? We have

Greece, Spain, or the U.S..

Paul Briggs (25:19):

Annual salary, Bill, or wealth?

Bill Fisher (25:22):

Value across the calendar year.

Paul Briggs (25:24):

Okay.

Bill Fisher (25:26):

https://www.rev.com/transcript-editor/shared/D5aFxxMuFKrVlCvTuU_6l1zQ1xqpAX50fDanqJa-ZTJ6cSzdPB-N2FLtyYoG7Lg9OcClf98lKM3H2BmjvNESnkbICOc?loadFrom=DocumentDeeplink&ts=1458.66
https://www.rev.com/transcript-editor/shared/eLGyuzNFOSjoXu6eva0nIT_AUiNqswUt1VySbZCoknX1kAARQ600UnGMFMDTV5Y8_SwV8RfBszjk3oopFQuJZnXkP24?loadFrom=DocumentDeeplink&ts=1461.45
https://www.rev.com/transcript-editor/shared/MZnPu8v8K4EREmTxdXM7XIaThwNgBPIInJ9UavN6BHdVcN9h5zKooHAo4-mjTZAYvvxlRIHXcjvR_WtF82FYky3CnAg?loadFrom=DocumentDeeplink&ts=1463.82
https://www.rev.com/transcript-editor/shared/pYiHbQaixhHF8oxaRt1tblmBZpo6B2-aHrXfQ4x1QHd3Lk4Kzm1_dVYlo3CeRIgXnL-KXYXPVmt1xHrUvfCwDQAQ0xk?loadFrom=DocumentDeeplink&ts=1474.23
https://www.rev.com/transcript-editor/shared/TTRQ69XEn8gpFKKQ4RRI66gumV5jwvWozD77LFOJbnm1Ponqmt6XifNsY2hUSGLEY5fH_Xzizv4lNvpty6Gfgo4ZHWU?loadFrom=DocumentDeeplink&ts=1493.6099999
https://www.rev.com/transcript-editor/shared/55e7W24yRKje894K75jgC4b-C4bsSW-WIzB1_rn2Mfup-07NjL4IrOsVbv-d9C9Me_IcLQR14X4XCjrrIQ81iEKO-5w?loadFrom=DocumentDeeplink&ts=1519.2
https://www.rev.com/transcript-editor/shared/07fjyvng__t2OnrSRWpsVvHny3mncYKupZrUDubUFl8DWOIIelkeUfHkMxdbRaLAeAxeEGlF8_fw1bfw4NAZWmv72s8?loadFrom=DocumentDeeplink&ts=1522.2
https://www.rev.com/transcript-editor/shared/mi2sbw295KpkGBOWYHp5O5Eq3gPSWbBJuxtIm30sjO8lzXguqLpRpMIaqoF2XywVWlu1p-7RXH3S__pcsHjY6O4haUc?loadFrom=DocumentDeeplink&ts=1524.8699999
https://www.rev.com/transcript-editor/shared/j0Bnza0WxcrRy4drztZPFhpk06Y715xHcKnlPgz8O_bHgMlMGI9LE9S3S86JCOZDyrr4oQ9TxtIG3q080H4jpx8NrHE?loadFrom=DocumentDeeplink&ts=1526.28


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 18

These questions got progressively harder, I feel. Okay, if you had gone for Greece, which two

of you did, you would've been incorrect. The fourth richest, according to Esquire, came from

Greece, and that is a guy called Giannis Antetokounmpo. He is a basketball player from

Greece. Plies his trade in the NBA.

(25:46):

Quite a lot on the list came from the NBA. He's apparently worth 101 million Australian Dollars

per year. I mentioned the NBA. A lot of them on that list were from the NBA. The second

richest player was from the NBA, and he was from the U.S., LeBron James, worth 128 million

Australian Dollars. But the number one on the rich list actually came from Spain, Jon Rahm,

who's a golf player, who's worth 210 million Australian Dollars, apparently.

Paul Briggs (26:18):

Wow, that's interesting. Well, Jon Rahm is now with the LIV tour, which is sort of a guaranteed

salary as opposed to prize money, so that obviously factors in.

Bill Fisher (26:29):

That's probably where it's coming from. Indeed. What that does mean is that Carina has

hauled Man-Chung back in to tie with two each. So it does allow me to give you the tie-break

question, which I'm always happy about. So this is a free-form answer.

(26:50):

It's just a number. The closest wins. The final numbers for Paris, as I mentioned earlier, still

being finalized, so how many athletes competed at the Tokyo Summer Olympics in 2021?

Again, according to the IOC, so it's just a number. Give me a number. Again, slack me your

answers.

Carina Perkins (27:08):

I have no idea.

Bill Fisher (27:10):

These are always a bit devilish. I do apologize. I will point out, if you're wildly out, though. Paul,

you've got away with it this time.

Carina Perkins (27:20):
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I'm really bad at guessing things like this.

Bill Fisher (27:22):

Just have a go.

Carina Perkins (27:23):

You're not going to give us any kind of reference.

Bill Fisher (27:26):

Okay. I'll give you a reference. There are 206 teams competing across 339 different events, if

that helps.

Mn-Chung Cheung (27:38):

That doesn't help.

Carina Perkins (27:39):

No, it doesn't help me at all.

Mn-Chung Cheung (27:43):

I put in my answer. It's just pure guess, so ...

Bill Fisher (27:47):

It's not a bad guess, Man-Chung. Unfortunately, Carina has guessed slightly better, so Man-

Chung went for 5,000, Carina 7,000. Pretty good answers, actually. The actual answer is

11,420. So that's an awful lot of people, isn't it?

(28:03):

It's a big Olympic village, but that gives us a winner, and that person this week is Carina. Well

done, Carina.

Carina Perkins (28:11):

Thanks very much. UK for the win.

Paul Briggs (28:13):

https://www.rev.com/transcript-editor/shared/WFhhF7HjpgHIT6NidPhndtNVXQr8K9Z8ZcZAiaRsOlB5GtvWc881XA68wuoPX_VqAP2WacOEkXmA9l0X_cWcDyYo13Y?loadFrom=DocumentDeeplink&ts=1642.98
https://www.rev.com/transcript-editor/shared/0Jvl9jX_8fYGdJZ10faXJGD0jfLkM_Fae3Yf6o7ofe7nqjiMePufPMIXk-IFqH9JKcIcWpecU_stn5ZdQ-5AZgKEf3A?loadFrom=DocumentDeeplink&ts=1643.73
https://www.rev.com/transcript-editor/shared/XFexMBT05O5hEz8orbRNyJ0MV2mLcWtLF2QgB1Euq1I-r2SgniIPUIeLt0N0Sk8eIgfUmtGvJk9FnqEem_adFgu3GA8?loadFrom=DocumentDeeplink&ts=1646.97
https://www.rev.com/transcript-editor/shared/Wy1uVivI8dM8amR50zGq6yQ_ej0CEQ06li7ctvNDA1TVcIueno8YQKbs--zyFkzzdPIfLDoJCzhkbtNxyIOU2-Yp5k8?loadFrom=DocumentDeeplink&ts=1658.31
https://www.rev.com/transcript-editor/shared/LhOLeQmBLcbY5HTzRKA8FyRqVbHzX4cSIPb_NVwI357wW8dnE2kJrpdRgU6_jK49ObCtRIryd5o7Y-UT9m0EXvgcraQ?loadFrom=DocumentDeeplink&ts=1659.06
https://www.rev.com/transcript-editor/shared/mAPWO1cP2u2vmpcApRynxxCekr7C0lgWfdBpIrC5laUcWyMrS0awopXfs8mOohd4y4eNU0H2b986hTXLapMUAhd_Py4?loadFrom=DocumentDeeplink&ts=1663.47
https://www.rev.com/transcript-editor/shared/_7sHKTkKifIAFt1tzQpt9YUh3rPTVuCWBSYpskkoDE16cwqs039ils3mJvUyOYZ7DXLE32xVD7K003j0iHONB1EkUQo?loadFrom=DocumentDeeplink&ts=1667.13
https://www.rev.com/transcript-editor/shared/Ox5XVwePOrl06GAey7MBxRN2OD4-C-I_ysHSzd-zUXOHPc6DRp2vqthOnD_zmTwnXl0HN_6JyV8Im2jpWnBZYFCByig?loadFrom=DocumentDeeplink&ts=1683.69
https://www.rev.com/transcript-editor/shared/5tUIYesnnp9cXXbgLPHaUNgHXjCQFclmBdQpyY6pKn4D2z8snJY-AYdQItptEH5QBSPO4MdSyzHkJ_mGDZrsZC7TZ5w?loadFrom=DocumentDeeplink&ts=1691.07
https://www.rev.com/transcript-editor/shared/NZzmvz_pOY39mGin8m9smTu5c4XAh2soIbuiFtXa_87BaoBXKk7s0o01lMrd3g7-CVSHrnRGzSq5U4ju9uypcoKDL84?loadFrom=DocumentDeeplink&ts=1693.77


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 20

Congrats.

Bill Fisher (28:14):

Yeah. And as always, it's time to end the show, and we end it with a winner, which is just what I

like. Congratulations again, Carina, and thank you for speaking with us today.

Carina Perkins (28:23):

Thanks very much.

Bill Fisher (28:24):

Man-Chung, commiserations. Second place, though. Not bad. Great to have you on the show

again.

Mn-Chung Cheung (28:28):

Yeah, three losing streak right now. Three episode losing streaks, so ...

Bill Fisher (28:34):

Next time. Next time.

Mn-Chung Cheung (28:34):

I'll do break it next time.

Bill Fisher (28:36):

And Paul, thank you as ever for joining us.

Paul Briggs (28:39):

Yep. Thanks, Bill.

Bill Fisher (28:40):

And thanks to all of you for listening in today to Around the World, an eMarketer podcast.

Tune in tomorrow for The Daily Show, hosted by Marcus. If you want to ask us any questions,

you can, of course, email us at podcast@emarketer.com. I hope to see all of you next month

for another edition of Behind the Numbers Around the World. I can't promise a gold medal

performance, but we'll try. Bye for now.
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