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Western Union lays out
ambitious growth plans
following weak Q2
Article

The data: Western Union’s consumer-to-consumer (C2C) volume declined 13% year over

year (YoY) in Q2—a sharp contraction compared with 15% YoY growth in the same period last

year, per its earnings presentation.

Digital C2C volume tumbled 20% YoY. Western Union’s digital business was a key growth

driver earlier on during the pandemic—surging 33% YoY in Q2 2021.

https://s21.q4cdn.com/100551446/files/doc_financials/2022/q2/2Q_2022_-Presentation-Final.pdf
https://content-na1.emarketer.com/strong-q2-performance-may-encourage-western-union-moneygram-pursue-alternative-growth-tactics
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What went wrong: Macroeconomic trends did not work in Western Union’s favor.

McGranahan said the majority of underperformance in digital business revenues stemmed

from three of Western Union’s largest European markets. Although he didn’t say which, Russia

was likely one of them.

A bright spot: Western Union secured partnerships last quarter that may have helped o�set

declines.

In the Middle East, it partnered with e& money and Banque Saudi Fransi—one of the largest

banks in Saudi Arabia—to expand its digital business. The company also signed a deal with the

UK Post to expand sending and receiving options for UK customers.

What’s next? Western Union has plans underway to help it return to positive growth in the

latter half of the year and contend with the myriad of digital upstart competitors.

Inflation in key markets like the US and Europe hurt the company’s performance, CEO Devin

McGranahan noted on the company’s earnings call.

Geopolitical factors like the Russia-Ukraine war also took a toll: Western Union suspended

operations in Russia and Belarus in March, which hurt revenues by 3.3%, according to CFO Raj

Agrawal.

Digital banking platform. The company is working on a wallet-based digital banking pilot and

a shopping platform in Europe—it brought Marqeta on board to o�er customers virtual and

physical cards. The company intends to integrate its branded digital solutions into the wallet

to o�er customers “multiple journeys” for its remittance business.

Improved point-of-sale (POS) capabilities. Western Union plans to upgrade its POS system to

help improve the customer experience for its su�ering in-store business with features like

digital receipts and ID scanning.

New digital tools in underserved markets. McGranahan cited Latin America and the

Caribbean as key markets for growth, specifically on the receiving side: Latin America
remittance in�ow is expected to grow 8.6% YoY in 2022 and hit $135.26 billion, per Insider

Intelligence forecasts. He said these markets are underserved by digital tools and pointed to

solutions like a multicurrency digital wallet or virtual and physical debit cards to help resolve

this.

https://content-na1.emarketer.com/western-union-taps-uk-post-office-expand-in-person-remittances
https://content-na1.emarketer.com/global-remittances-forecast-2022
https://seekingalpha.com/article/4529407-western-union-company-wu-ceo-devin-mcgranahan-on-q2-2022-results-earnings-call-transcript?utm_medium=email&utm_source=seeking_alpha
https://content-na1.emarketer.com/western-union-taps-marqeta-power-card-business-moves-banking-services
https://forecasts-na1.emarketer.com/5fcea85d63ad660b38f33e67/5fce9e4eb68aed0b9407fb7c
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This article originally appeared in Insider Intelligence's Payments Innovation Brie�ng—a

daily recap of top stories reshaping the payments industry. Subscribe to have more hard-

hitting takeaways delivered to your inbox daily.

Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.

https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta

