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Young US banking
customers are inventing
their own American
Dream
Article

The trends: Young people still can’t a�ord to buy their first homes and are turning to investing

to build wealth, per the Financial Brand.
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How we got here: While homeownership used to be a key component of achieving financial

independence and success, rising housing prices and persistently high mortgage rates have

helped to push the average age of first-time homebuyers to a record high of 38—up three

years from July 2023, per CNBC.

At the same time, financial institutions (FIs) and fintechs have lowered the barriers to investing

—allowing Gen Zers and millennials to partake.

The strategies: By making investing more accessible, banks are attempting to build

relationships with young customers. For example:

Our take: Inflation, unachievable housing goals, growing debt, and a volatile economy have

pushed young banking customers to look outside the box to build their futures. To capitalize

on this shift while helping these customers financially succeed, FIs should prioritize accessible,

low-cost investment opportunities and integrate financial education into their o�erings. 

Dig deeper: To learn more about what investment options Gen Zers and millennials want most,

read our article “Young investors want alternative products from their financial service

providers.”

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you start 2025 o� on the right foot, articles like this one—delivering the latest

news and insights—are completely free through January 31, 2025. If you want to learn how to

get insights like these delivered to your inbox every day, and get access to our data-driven

forecasts, reports, and industry benchmarks, schedule a demo with our sales team.

TD Bank o�ers partial stock ownership, and highlights a�ordable investing options in its

comedic ad featuring a young actress.

Other banks were quick to o�er Bitcoin ETFs once financial regulators allowed it. And

because the crypto industry is experiencing a post-election boom, this move likely helped

young investors grow their wealth.

https://content-na1.emarketer.com/federal-reserve-just-cut-rates-again-banks-december-2024
https://content-na1.emarketer.com/young-investors-want-alternative-investment-products
https://www.emarketer.com/learn-more/#get-demo
https://content-na1.emarketer.com/td-bank-uses-comedy-marketing-partial-ownership-gen-z-investors
https://content-na1.emarketer.com/bitcoin-etf-approvals-prompting-new-strategies-banking-industry
https://content-na1.emarketer.com/young-investors-want-alternative-investment-products?_gl=1*p6r9fq*_gcl_au*MTM4NTkzOTk2LjE3MzE0MjYwNDcuMTg1MTE0MTc4NS4xNzM2Nzk3MTQzLjE3MzY3OTc5NzU.*_ga*MTk3MzY3ODY3OC4xNzEwNzY5MTgx*_ga_XXYLHB9SXG*MTczNjc5NDkyMS44MjguMS4xNzM2Nzk3OTgwLjU2LjAuNDYwNjAzMzA0

