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On today's episode, we discuss Google's recent announcement not to build alternative user-
level identifiers or support them in their ad stack. How does this change the upcoming
cookieless landscape, how does FloC fit in, and how might these changes affect consumer
privacy? We then talk about whether The Trade Desk's investments may help it better
compete with Google, Facebook lifting its political ad ban, engagement with misinformation
on social media, and what to make of The Walt Disney Co.'s new ad exchange. Tune in to the
discussion with eMarketer principal analyst at Insider Intelligence Nicole Perrin.

Demand-Side Platforms (DSPs) that US
Programmatic Buyers Feel Are in the Best Position
to Navigate the Shift Away from Third-Party
Cookies, Aug 2020

% of respondents

Amazan DSP 69%
Google Display and Video 360 63%
Verizon Media DSP 55%
Adobe Advertising Cloud 48%
The Trade Desk DSP HE%
OneView £1%
Xandr Invest 36%
Adform 359,
Amobee 34%
MediaMath DSP 4%
Simplifi 3I3%
Criteo 32%
AcuityAds 31%
InMaokbi 20%
Zeta Global 29%
Beeswax 29%
Basis by Centro 26%
Quantcast 26%
Tremor Video DSP 25%
Adelphic 25%
Note: among those aware of the DSP

Sourca: Advertiser Percaptions, "0SP Report, Wave 2: Q4 2020," Dec 18, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Neustar Fabrick™ is a next generation customer identity platform that powers identity
management, cross-channel planning, marketing activation, audience syndication, and
analytics in a post-device ID world. This integrated set of identity management and marketing
solutions connects Neustar’s unique identity assets and capabilities with brand, publisher, and
technology-partner data to provide a sustainable means of managing and mobilizing
customer data across marketing, technology, and analytics use cases. Learn More.
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https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
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