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Shoppers' routines have been disrupted, and many have tried new
brands or digital retailers as a result. Jaysen Gillespie, vice president
and head of analytics and data science at Criteo, joins Nicole Perrin,
eMarketer principal analyst at Insider Intelligence, to discuss acquiring
vs. retaining customers during the pandemic, along with other
marketing strategies for the social distancing economy.

Which Marketing Objectives Have US CMOs Been
Focused on During the Coronavirus Pandemic?
% of respondents, May 2020

Building brand value that connects with customers

Retaining current customers
32.6%
Increasing customer awareness of brand/company

16.7%

Acquiring new customers

14.0%

Improving marketing ROI
3.6%

Note: numbers may not add up to 100% due to rounding

Source; Duke University's Fuqua School of Business, "The CMO Survey:
Special Edition June 2020 - Covid-19 and the State of Marketing"
commissioned by American Marketing Association (AMA) and Deloitte, June
18, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

