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How deal-seeking, digital
grocery shopping, and
other 2023 trends shaped
ecommerce in 5 charts
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US ecommerce sales will grow 9.3% to reach $1.137 trillion in 2023, per our forecast, thanks
to cost-conscious consumers looking for better deals and an increasing number of digital
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grocery buyers. As 2023 wraps up, ecommerce will go out on a high note, with online holiday

sales growth outpacing brick-and-mortar sales.

1. Ecommerce is growing its share of total retail sales

Retail Ecommerce Sales
US, 2020-2024

$1.252

2020 2021 2022 2023 2024

M trilions @ % change

Note: includes products or services ordered using the internet, regardless of the method
of payment or fulfillment; excludes travel and event tickets, payments such as bill pay,
taxes, or money transfers, restaurant sales, food services and drinking place sales,
gambling and other vice goods sales

Source: Insider Intelligence | eMarketer, November 2023
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In 2023, tighter budgets drove consumers to shop online, where they could more easily
compare prices and search for deals. This move toward online shopping has helped US retail
ecommerce sales growth pick back up after a dip in 2022.

Looking ahead, ecommerce sales will grow by double digits through 2027, when they will
make up just over a fifth of total US retail sales, per our forecast.

2. Grocery is moving online
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Gen Z Is More Likely to Discover Grocery Products
Browsing Search Than Store Shelves

% US digital grocery buyers

28.0%

19.4%

Search engine
17.4%

12.7%

I -~
Search on the 14.1%
grocery-ordering
website or app 17.6%
18.3%
21.0%

Store shelf

2510%

:

B GenZ(18-26) Millennial (27-42) Gen X (43-58)
B Baby boomer (59-77)

MNote: responses to guestion, "Think of o few of the grocery products (including food,
beverages, cleaning, health, beauty, or pet products) that you discovered in the past 12
months and now purchase regularly. How did you first come across them?"

Source: Insider Intelligence | eMarketer, May 2023
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Digital grocery was a driving force behind ecommerce’s success in 2023 and will continue to
be a major growth contributor over the next five years.

This year, 145.7 million consumers in the US were digital grocery buyers, per our forecast.
Brands that want to engage with younger consumers should consider a digital strategy to
reach them, as Gen Z is more likely to find new products via a search engine than in-store, per
our May 2023 survey.

3. Consumers aren’t just using search engines to find products

Where US Consumers Start Their Search When
Online Shopping, @3 2023
% of respondents

Amazon

Search engine

Walmart.com

YouTube 23%

Facebook 21%

17%

Target.com 16%

TikTok 16%

I
5+ other

- 7% MNone of the above/have not searched for products online

Note: ages 18+, respondents could sefect multiple options
Source: Jungle Scout, "Consumer Trends Report; Q2 2023," Sep 19, 2023

283299 Insidar Intelligence | sMarkater

Over half (51%) of US consumers start their online shopping search on Amazon, more than
those that start it on a search engine (39%), per a September 2023 Jungle Scout report. Other
top places to start searches include Walmart.com, YouTube, and Facebook.

If ecommerce brands want to put their products in front of consumers, they will need to be
where consumers are browsing and shopping, which includes social media platforms in
addition to traditional ecommerce sites like Amazon or Walmart.

4. Younger consumers expect faster deliveries
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Expected Fulfillment Method for Online Shopping
Orders Among US Adults, by Generation, Oct 2023
% of respondents

Gen Z (ages 18-25)

Millennial (ages 26-41)

Gen X (ages 42-57)

Baby boomer (ages 58+)

Total

M Multiple-day delivery ] Same-day delivery
B Next-day delivery M Curbside or in-store pickup

Source: McKinsey, "US Holiday Shopping 2023," Nov &, 2023
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While a majority (56%) of US consumers are fine with waiting a few days for their online
shopping orders, Gen Zers and millennials are more likely to expect next-day and same-day

delivery options, according to McKinsey.

Amazon and Walmart—the two largest US ecommerce companies in 2023, per our forecast—
have both worked to speed up their delivery times by building out their fulfillment networks.

5. Ecommerce is having a happy holiday
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https://www.insiderintelligence.com/content/amazon-walmart-race-speed-up-delivery-times-extend-their-ecommerce-lead

US Retail Ecommerce, Non-Ecommerce, and Total
Retail Holiday Season Sales Growth, 2017-2023

% change

39.0%

16.2%

3.0%

T T T T
2017 2019 2020 2021 2022 2023

M Retail ecommerce holiday season sales growth
M Retail non-ecommerce holiday season sales growth
[ Total retail holiday season sales growth

Note: sales are for Nov and Dec of each year; excludes travel and event tickets, payments
such as bill pay, taxes, or money transfers, food services and drinking place sales, gambling
and other vice goods sales; retall ecommerce holiday season sales includes products or
services ordared using the internet, regardiess of the method of payment or fulfilment; retail
non-ecammerce holiday season sales excludes products or services ordered using the
internet

Source: Insider Intelligence | eMarketer, June 2023
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Holiday ecommerce sales growth (11.3%) will outpace both non-ecommerce holiday sales
(3.0%) and total retail holiday sales (4.5%) this year, per our June 2023 forecast.

These gains are being bolstered by the rising adoption of mcommerce, which, according to
our forecast, will account for nearly 50% of total US holiday ecommerce sales this year.

This was originally featured in the Retail Daily newsletter. For more retail insights, statistics,
and trends, subscribe here.
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