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D2C brands' next
playbook, loyalty program
expectations, and the
significance of context
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On today's episode, we discuss what the direct-to-consumer (D2C) playbook 2.0 contains,
which D2C players are the ones to watch, and which spaces are ripe for D2C disruption. We
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then talk about what people currently expect from a loyalty program, how much context
really matters, and how to avoid treating customers like data points. Tune in to the discussion
with eMarketer principal analyst at Insider Intelligence Jeremy Goldman.

Top 25 US D2C Brands, Ranked by Average
Monthly Site Traffic Growth, Aug 2020-May 2021
thousands of visits and % change

Aug-Dec 2020 Jan-May 2021 % change

traffic traffic
1. Honeylove.com 569 1,390 144.4%
2. Vessi.com 179 428 139.4%
3. Summersalt.com 232 520 128.3%
4. AthenaClub.com 106 215 103.6%
5. LumeDeodarant.com 820 1,645 100.6%
&. Dossierco 251 4B4 Q2T%
7. Mudwtrcom 391 734 B7.7%
8. VerbEnergy.co 101 185 B3.3%
9. Supergoop.com 220 278 T1.8%
10, HillHouseHome.com 239 405 69.8%
11. WearPeppercom 146 245 68.2%
12, Huelcom 234 287 64.9%
13, Bokksu.com 223 363 62.7%
14, GoodAmerican.com 319 511 60.4%
15, LittleSpoon.com 152 242 59.5%
16. UrbanStems.com 386 611 58.5%
17. OurKindra.com 202 318 57.0%
18, 11Honore.com 108 168 54.9%
19. HeroHealth.com 116 180 54.7%
20. Monos.com 147 224 52.0%
21. PriorityBicycles.com 105 159 51.6%
22. LoveWellness.com 452 665 47.3%
23, Thuma.co 168 247 46.9%
24, Gainful.com 416 610 L6.6%
25, AthleticGreens.com 187 268 £3.3%

Note: minimum 100K average monthly visits, digitally native direct-to-consumer brands only,
no marketplaces, retaillars, or intangible products/services included
Source: SimilariWeb, June 24, 2021

267901 eMarketer | Insiderintelligence com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Drive business growth with VTEX Commerce Platform.

We help companies in retail, manufacturing, wholesale, groceries, consumer packaged goods
and other verticals to sell more, operate more efficiently, scale seamlessly and deliver
remarkable customer experience. Check out how Motorola, Stanley Black & Decker, L'Oréal
and other brands are growing with us.
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https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
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