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eMarketer principal analyst Debra Aho Williamson and senior analyst at
Insider Intelligence Jasmine Enberg discuss the implications of
Twitter's and Snapchat's Q2 earnings. They then talk about what types
of social media content are most influential, Instagram's new "Shop"
page and what the return of video app Zynn means.

Coronavirus Impact: Types of Social Media of Which
US Adults Significantly Increased Usage*, May 2020
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WhatsApp 8.0%
Linkedin 6.4%
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Note: *compared to last montf
Source: Kantar, "COVID- 12 Barometer wave 4," May 18, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

