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eMarketer principal analysts Debra Aho Williamson and Nicole Perrin
and forecasting analyst at Insider Intelligence Eric Haggstrom discuss
consumer perceptions of the Facebook ad boycott and where dollars
are being redirected. They then talk about how much is too much to
pay for streaming TV, advertising expectations for H2 2020 and why
WhatsApp Business has grown tenfold in a year.

US Adults Who Would Have a More vs. Less Favorable
View of a Company Participating in the Facebook Ad
Boycott, July 2020

% of respondents

More favorable view 30%

No impact either way 41%

_ 8% Less favorable view

Don't know/no opinion 20%

Note: ages 18+, numbers may not add up to 100% due to rounding
Source: Morning Consult, "National Trackmg Poll #2006150," July 8, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
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