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Barclays or Synchrony
may take over the Apple
Card
Article

The news: Barclays and Synchrony are reportedly in talks with Apple to take over its credit

card program from Goldman Sachs, per Reuters.

Negotiations between Apple and Barclays have been going on for months and may still take

several more months for a deal to be finalized, according to sources.



Copyright © 2025, EMARKETER Inc. All rights reserved. Page 2

How we got here:

Why hasn’t there been a new deal yet?

Our take: Barclays and Synchrony both make sense as potential candidates to issue the Apple

Card.

But we expect it will still be a while before a new partner is announced given the extensive

negotiations likely needed to overcome the program’s hurdles and to make it a more

profitable partnership for the issuer.

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get

Goldman is trying to o�load the card, in part due to its exit from the consumer market.

Apple reportedly sent Goldman a proposal in December 2023 to end the partnership by this

year.

Since then, Capital One, American Express, and JPMorgan Chase have all reportedly been

involved in discussions about taking over the portfolio.

Apple and Goldman have a nontraditional partnership, which likely cut into Goldman’s profits

from the venture. A new issuer will have to accept these terms or negotiate concessions.

The card program has also been plagued by consumer complaints and regulatory scrutiny,

resulting in a fine from the Consumer Financial Protection Bureau (CFPB) In October.

To cap it o�, the program dipped into subprime lending, which has led to higher-than-average

delinquencies and defaults.

Synchrony’s bread and butter is co-brand and private-label cards, making it a natural fit for

this large portfolio.

And Barclays is working to expand its presence in the US credit card market—and it needs to

make up for recent co-brand losses like American Airlines, Choice Hotels, and Lufthansa.

https://content-na1.emarketer.com/goldman-apple-on-verge-of-breakup?_
https://content-na1.emarketer.com/apple-kicks-off-goldman-breakup-look-who-could-take-over?_
https://content-na1.emarketer.com/jpmorgan-chase-may-take-over-apple-card?
https://content-na1.emarketer.com/cfpb-fine-goldman-apple-credit-card?_gl
https://content-na1.emarketer.com/gm-credit-card-barclays-goldman-sachs-cobrand?
https://content-na1.emarketer.com/citi-will-american-airlines--sole-co-brand-partner--loss-barclays?
https://content-na1.emarketer.com/wells-fargo-choice-hotels-team-up-co-brand?_
https://content-na1.emarketer.com/deutsche-bank-scores-lufthansa-credit-card-tie-up
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access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

