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Playstation, Xbox among
most popular
subscription services for
US gamers
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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.
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Among US gamers, PlayStation Now and Xbox Game Pass are the most popular video game
subscription services, used by 21% and 18% of those ages 18 and older, respectively. Google

Play Pass takes third, at 14%, while Nintendo Switch Online ranks fourth, at 133%. However, a
whopping 48% of adult gamers in the US don't have a paid gaming subscription at all.
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Source: Morning Consuit, "National Tracking Poll #2110065," Nov 8, 2021
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More like this:

* Report: Insider Intelligence’s Tech Trends to Watch in 2022
* Article: In 2022, each tech firm will have its own version of the metaverse

" Article: Mobile gaming growth attracts interest from nongaming media firms
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