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TV dominates OTT
viewing in North America,
as TV devices fight for
market share
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For more insights and key statistics on the biggest trends in today's most disruptive

industries, subscribe to our Chart of the Day newsletter.
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  In North America, TV is the dominant screen for viewing OTT video content, accounting for

82% of time spent on the activity in Q2 2021. But there’s no overwhelming winner among TV

devices: 38% of that viewing time took place on Roku, and 21% on Amazon Fire TV.
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Report: The Power of Amazon
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