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Amazon will capture
nearly 40% of the US
ecommerce market
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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

Amazon will account for 39.5% of all US retail ecommerce salesin 2022, or nearly $2 in $5
spent online. Altogether, the next 14 biggest digital retailers will make up just 31.0%, with the
remaining 29.5% of the ecommerce pie going to everybody else.
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https://www.businessinsider.com/intelligence/chart-of-the-day-newsletter?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter

Beyond the chart: The competition just can't keep up. This year, Amazon will pocket more
than $400 billion of the country’s roughly $1 trillion in ecommerce sales. The retail giant will
also rake in more than five times the digital sales of its closest rival, Walmart Inc., and see
those sales grow by 14.6%, faster than the overall US ecommerce market, which will expand
by 14.1%.

US Retail Ecommerce Sales, by Company, 2022
% of total retail ecommerce sales

Top 14 retailers®
31.0%

Mote: includes praducts or services ordered using the infernet, regardiess of the method of
payment or fulfillment; excludes privately held companies and travel and event fickets,
“‘Walmart Inc., Apple, eBay, Target, The Home Depot, Best Buy, Carvana, Costoo Wholesale,
The Kroger Co., Chewy, Wayfair, Macy's, Etsy Inc., Lowe's

Source: elarkater, Feb 2022
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More like this:

" Report: US Ecommerce by Category 2022
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" Article: The pandemic is altering what, how, and where consumers are shopping

* Article: Digital-native retailers struggle to turn a profit
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