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Key stat: 64% of teens said major tech companies like Google, Apple, and Meta don’t care

about their mental health or well-being, and 62% don’t believe they will protect their safety at

the expense of profit, according to a January 2025 Common Sense Media report.

Beyond the chart:

Use this chart: Marketers can use this chart to consider the perception of teens toward major

tech companies when targeting them in campaigns, and think about connecting with them in

spaces that prioritize their privacy.

Related EMARKETER reports:

On April 9, Former Meta policy executive Sarah Wynn-Williams told a US Senate

subcommittee that the tech company actively targeted teens based on their emotional state.

23% of 13-24-year-olds spend their screen time gaming, followed by 21% who spend it with

online video, according to a January 2025 HubResearch Report.

US Teen Digital Habits 2025 (EMARKETER subscription required)

https://www.emarketer.com/learningcenter/guides/guide-google/
https://www.emarketer.com/learningcenter/guides/facebook-advertising-statistics/
https://content-na1.emarketer.com/us-teen-digital-habits-2025
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Methodology: Data is from the January 2025 Common Sense report titled "Teens, Trust, and

Technology in the Age of AI: Navigating Trust in Online Content." 1,045 US parents or

guardians of teens ages 13-18, as well as one teenage child from each of their households,

were surveyed online during March-May 2024. The survey was conducted in English and

Spanish.

Youth and Social Media (EMARKETER subscription required)

https://content-na1.emarketer.com/youth-social-media?_gl=1*fs5ey3*_gcl_aw*R0NMLjE3NDEzNTY2NTQuQ2owS0NRaUF6NnEtQmhDZkFSSXNBT2V6UHhuR01WZXZOZC1pZXlicER5YVRmWTlmR1VCOHV3dXNkN3g2R1kwV05acy04bEtqYXMxb3BWc2FBdjdaRUFMd193Y0I.*_gcl_au*Mjc0MzEwNTQ3LjE3NDE2MzcwNzcuMTc1MzQ1MTUzMS4xNzQ0NzI5NjI4LjE3NDQ3MzExMzM.*_ga*MTM1NTE5Nzg5MC4xNzMzODU1OTM0*_ga_XXYLHB9SXG*MTc0NDcyOTYyOS40MTQuMS4xNzQ0NzMzNDAyLjQ4LjAuOTI3ODM3NTQ1

