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eMarketer principal analysts Mark Dolliver, Andrew Lipsman and Nicole

Perrin discuss lessons that businesses can take from the last recession

and the effect it had on ad spending. How will digital hold up? Which

channels are advertisers pulling back from? Will the US stimulus

package help? They then talk about what consumers will likely spend

less on if they lose their jobs, why Twitter will now allow COVID-19 ads

and the knock-on effects of moving Amazon Prime Day.



2
Lessons From How the Last Recession Hit Ad Spending

©2020 eMarketer Inc. All rights reserved.

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Pandora, Spotify or Stitcher.

InMobi drives real connections between brands and consumers by

leveraging its technology platforms and exclusive access to mobile

intelligence. Its Marketing Cloud creates new paths for brands to

understand, identify, engage and acquire connected consumers. As a

leading technology company, InMobi has been recognized on both the

2018 and 2019 CNBC Disruptor 50 list. For more information,

visit inmobi.com.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
http://inmobi.com/emarketer

