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The news: Comcast ad tech subsidiary Freewheel is launching a self-serve ad platform called

Universal Ads that will help small and midsize businesses purchase streaming ad inventory.

The ad platform already has several streaming and CTV partners onboard for its alpha launch

this month, including NBCUniversal (also a Comcast subsidiary), Roku, Paramount, Warner
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Zooming out: Universal Ads meets a desire both from small businesses to reach streaming

audiences as well as an ad industrywide push to open doors for small- to midsize business ad

spending.

Our take: Universal Ads is poised to become a significant player in the streaming advertising

business by providing platforms without their own ad tech stack an easy lever to pull to reach

advertisers. But it may not be the only platform in town for long: Netflix, Disney, and Amazon

are likely to explore their own similar products, and its current partners could similarly splinter

off over time.

Bros. Discovery, DirecTV, and more.

Notably, streaming leaders Disney, Netflix, and Amazon Prime Video are not part of Universal

Ads’ launch.

Ad product launches throughout 2024 signaled that advertising platforms of all sizes were

looking to attract small business spending as competition for big-budget brands heats up.

Meta, Google, and smaller competitors like Taboola launched a series of AI-powered features

intended to bring SMBs into the fold.

It’s those large digital platforms that Comcast is hoping to compete with. In a press release,

Comcast said it found that 50% of advertisers who spend on social media and not TV feel

they’ve plateaued, while 89% expressed interest in TV and streaming advertising.

Comcast sees a benefit in being the middleman between streaming platforms and SMBs. If

the company can successfully connect streamers and small businesses, it stands to benefit

significantly from the large number of smaller brands that want to access streaming’s highly

engaged audiences and unique advertising opportunities.

https://content-na1.emarketer.com/taboola-hopes-attract-smbs-with-ai-ad-chatbot-abby?_gl=1*elv4w2*_gcl_au*NTQ3ODk3MTA1LjE3MzUyMzE5MzkuMTE5MTg3MzExOC4xNzM2MTk4NDc2LjE3MzYxOTg0ODk.*_ga*MTEwMDIwOTUzMy4xNzM1MjMxOTM4*_ga_XXYLHB9SXG*MTczNjE5ODQ2NC4xMi4xLjE3MzYxOTg0ODcuMzcuMC40NjA1NjczNDE.
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

