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Google will face a class-

action antitrust lawsuit
from small advertisers
Article

The news: Google has another major antitrust lawsuit in the pipeline. A US District Court

judge ruled on Friday that the company must face a class-action lawsuit from advertisers that

alleges it monopolized the ad market for small-to-midsize advertisers.
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Antitrust wave: The class-action lawsuit comes as Google and the Justice Department face

o� in court over whether the internet giant has an unfair advantage in the digital search

market.

It’s been a year of uncomfortable glances under the hood for Google. Industry activist reports

have exposed quality concerns about Google’s ad placements and publishing partners that

have forced the company to issue refunds and launch first-of-its-kind transparency features

for advertisers. The newly approved antitrust lawsuit could lead to similar results.

Are cracks showing? Google revenues will make up 55.6% of worldwide search ad spending

in 2024 and 27.4% of overall digital advertising spending, per our forecasts.

The ruling threw out a class-action suit alleging that Google monopolized ad-buying tools for

“large” advertisers, but said the antitrust claim regarding small advertisers was plausible.

Focusing primarily on search revenue deals, the DOJ’s suit deals with a di�erent aspect of

Google’s business than the class-action complaint, which will break open another front on

which Google must defend itself.

The DOJ trial has forced Google to reveal previously tightly held secrets regarding its search

business; In November, it was revealed that the company pays Apple 36% of its search

revenues from Safari in exchange for remaining the browser’s default home page and
search engine.

It’s not just the US that’s putting pressure on Google. In October, Japan’s Fair Trade

Commission launched an investigation into Google’s mobile search practices.

https://content-na1.emarketer.com/what-marketers-need-know-about-google-search-antitrust-trial?_gl=1*ha7vpt*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc3MTExLjUxLjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjIxMTkwMzQ4OTEuMTcwOTU3NzEwMi4xNzA5NTc3MTAy
https://content-na1.emarketer.com/big-tech-s-tumultuous-year-navigating-sea-of-legal-regulatory-storms?_gl=1*11lhoh6*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc4OTg5LjU5LjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjIxMTkwMzQ4OTEuMTcwOTU3NzEwMi4xNzA5NTc3MTAy
https://content-na1.emarketer.com/how-adalytics-shook-up-digital-ad-industry?_gl=1*z9607q*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc5MDE1LjMzLjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjY0NTg1MjI1Mi4xNzA5NTc5MDE0LjE3MDk1NzkwMTQ.
https://content-na1.emarketer.com/google-refunding-clients-burned-by-improper-video-ad-placements
https://content-na1.emarketer.com/adalytics-forced-google-give-search-advertisers-more-transparency
https://forecasts-na1.emarketer.com/5a0a236aba8ffd0d34173452/5a09e843ba8ffd0d341733fe
https://forecasts-na1.emarketer.com/5a0a236aba8ffd0d34173452/59e7cadebfce890eb411ec60
https://content-na1.emarketer.com/google-gives-apple-36-of-its-safari-search-ad-revenues-doj-trial-reveals?_gl=1*hymq3*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc3MTAzLjU5LjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjIxMTkwMzQ4OTEuMTcwOTU3NzEwMi4xNzA5NTc3MTAy
https://content-na1.emarketer.com/global-antitrust-spotlight-narrowing-on-google-japan-joins-fray?_gl=1*hymq3*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc3MTAzLjU5LjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjIxMTkwMzQ4OTEuMTcwOTU3NzEwMi4xNzA5NTc3MTAy
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Its share of both markets has declined slightly over recent years, but without antitrust action,

it’s proven di�cult for even the largest of its competitors to capitalize on Google’s weakened
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Our take: The growing wave of antitrust pressure could result in rulings or compromises that

force Google to give up some of its market share.

position with regulators. Microsoft attempted to seize some of Google’s market share by

integrating AI into search, an e�ort that has largely failed. OpenAI is the next to take a swing.

Google’s willingness to throw out third-party cookies in favor of privacy-centric measurement

tools (despite an ad industry outcry) and Meta’s launch of ad-free subscriptions show that the

most powerful forces in digital advertising are being forced to shift their weight in

accordance with changing regulations.

https://content-na1.emarketer.com/bing-s-market-share-has-barely-moved-since-ai-features-launched-february?_gl=1*2m8vi1*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwODk4MTM0NS42MTYuMS4xNzA4OTgxMzUwLjU1LjAuMA..*_gcl_au*MTkwODA3NjAxNS4xNzA4OTgxMzQ2Ljc5NDQ1NTg4Ny4xNzA4OTgxMzQ4LjE3MDg5ODEzNDg.
https://content-na1.emarketer.com/openai-develop-search-engine-rival-google?_gl=1*1r418zc*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc5NjUzLjU5LjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjE3NzY5MDMzMjguMTcwOTU3OTE2OS4xNzA5NTc5MjEz
https://content-na1.emarketer.com/google-turns-off-cookies-30-million-chrome-users-that-s-just-1
https://content-na1.emarketer.com/iab-tech-lab-says-the-industry-isn-t-ready-google-s-privacy-sandbox
https://content-na1.emarketer.com/meta-faces-legal-complaint-over-subscription-pricing-eu?_gl=1*5eek8f*_ga*MjA5NTYxMjYyMi4xNjgzNzQyNTMz*_ga_XXYLHB9SXG*MTcwOTU3Njk2NC42MjkuMS4xNzA5NTc5ODIzLjM3LjAuMA..*_gcl_au*MTExNDMzNTE1Ni4xNzA4OTgzMjY3LjE3NzY5MDMzMjguMTcwOTU3OTE2OS4xNzA5NTc5ODIy

