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eMarketer Editors

eMarketer principal analyst Yory Wurmser joins host Nicole Perrin to
discuss eMarketer’s latest estimates of spending on mobile ads in
the US. They break down our forecast to explain where the nearly
$100 billion in US mobile ad outlays this year actually goes.

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

Moat is a marketing analytics and measurement platform focused on
measuring attention, viewability, validity, and brand safety in digital
advertising. Working with publishers, brands, agencies and platforms,

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
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Moat is able to use data to help advertisers make better decisions.
Learn more at moat.com.

http://moat.com/

