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American Express builds
out issuer o�erings with
B2B payments solution
Article

The news: American Express introduced Amex Business Link, a business-to-business (B2B)

payments ecosystem that its issuing and acquiring partners can o�er their business clients,

per a press release. More than 500 businesses across five countries are already using Amex

Business Link.
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Here’s how Amex Business Link works: The solution lets B2B suppliers accept card and

noncard payments from buyers locally and internationally. It integrates with enterprise

resource planning and customer relationship management systems and o�ers reporting and

reconciliation to help businesses keep track of expenses.

Why it’s worth watching: US B2B payments volume is expected to reach $30.700 trillion by
the end of 2022, per Insider Intelligence forecasts. But buyers and suppliers often encounter

pain points during the transaction process.

Here’s why:

Amex Business Link solves the first pain point by giving B2B buyers and suppliers access to

several payment methods in one system—including cards, Automated Clearing House (ACH),

wire, and checks—so they’re not limited to certain transaction methods. Amex’s solution

solves the second pain point by integrating with third-party business systems, helping

streamline the financial process.

The opportunity: Amex Business Link’s key benefits to issuers and acquirers make Amex a

more attractive network partner.

The digital payments gap. Despite it being a multitrillion-dollar industry, 40.4% of all US B2B
payments are expected to be made via cash and check this year. These nondigital payment

methods can take longer to process and complicate reconciliation.

Disconnected systems. Forty-two percent of US B2B buyers said di�culty integrating

suppliers’ technology was a top pain point last year, per Avionos. Siloed payment systems can

make it harder for B2B buyers and suppliers to track transactions, potentially leading to

bookkeeping errors.

Issuers and acquirers can o�er more value-added services. Solving pain points with Amex

Business Link can help issuers and acquirers attract more business customers and help them

stand out from competitors.

Amex can build out its suite of B2B o�erings and expand its network relationships. Amex

Business Link can hand the firm a larger share of the B2B payments space and also

complements its other recent B2B solutions, including American Express Global Pay and

virtual cards powered by Billtrust. The new o�ering can also help Amex attract more issuer

business, which can boost its revenues.

https://content-na1.emarketer.com/us-b2b-payments
https://forecasts-na1.emarketer.com/5fce89d7b68aed0b9407faf2/5fce854063ad660b38f33e20
https://chart-na1.emarketer.com/247868/top-3-pain-points-with-suppliers-use-of-technology-according-us-b2b-buyers-march-2021-of-respondents
https://content-na1.emarketer.com/amex-taps-smb-digitization-with-b2b-payments-solution
https://content-na1.emarketer.com/american-express-billtrust-team-up-on-b2b-virtual-card-acceptance
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This article originally appeared in Insider Intelligence's Payments Innovation Brie�ng—a

daily recap of top stories reshaping the payments industry. Subscribe to have more hard-

hitting takeaways delivered to your inbox daily.

Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.

https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta

