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On today's episode, we discuss Spotify's Q4 performance and what it tells us about how the
audio streaming giant is changing. Then for "In Other News," we talk about what the biggest
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threat to Spotify's podcasting dominance will be and a new way to improve the accuracy of
audio ads. Tune in to the discussion with our analyst Peter Vahle.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Connected TV makes television advertising a whole lot easier. With precision targeting and
accurate measurement, brands can drive performance and tap into TV'simpact and prestige.
MNTN Performance TV makes it even easier—and more effective—with a self-serve,
performance-driven marketing solution.

Get started today.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://mountain.com/?utm_source=eMarketer&utm_medium=display+ads&utm_campaign=emarketer-podcast-sponsorship-030122

