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eMarketer principal analysts Andrew Lipsman and Nicole Perrin discuss
what consumers expect, and don't expect, from advertisements during
the pandemic and some examples. They then talk about the Amazon
and Instacart protest implications, the United Nation's call to creatives
and how bad the retail store closures picture could look this year.
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Media that US Agency and Marketing Professionals
Have Decreased* Budget from vs. Media

that Retained/Benefited from Budget Reallocation
due to the Coronavirus, March 2020
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Note: respondents wha said the coronavirus impacted recent/ongoing
advertising efforts; *paused/canceled/pulled budget

Source: Advertiser Perceptions, "Coronavirus Effect on Advertising Report,”
March 26, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

InMobi drives real connections between brands and consumers by
leveraging its technology platforms and exclusive access to mobile
intelligence. Its Marketing Cloud creates new paths for brands to
understand, identify, engage and acquire connected consumers. As a
leading technology company, InMobi has been recognized on both the
2018 and 2019 CNBC Disruptor 50 list. For more information,

visit inmobi.com.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
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