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Apple Store so successful, which retailers are nailing the in-store
experience, McDonald's voice-activated drive-thrus, Walmart's
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Leading Business Challenges Facing In-Store Retail
According to US* Retailers, May 2019
% of respondents

Online competitors innovate too quickly for us to keep up
53%

Consumer price sensitivity

Customers have become trained to serve themselves more—they
want more technology to do it

Need for more consistent store execution/employee productivity
33%

Store-based competitors have adopted digital

innovations more than we have yet been able to

31%

Consumers expect a level of service we are unable to deliver
23%

customer dissatisfaction caused by lack of integration between
selling channels

22%

In-store "showrooming" and increased competitive price
transparency
20%

Customer expectations are driving up store costs in a way we
can't sustain

16%

Note: respondents selected their top 3, *97% headquartered in the US
Source: Retall Systems Research (RSR), "The Store In 2019: Fulfilling Orders
And Serving Customers,” July 2, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotify or Stitcher.

"Behind the Numbers" is sponsored by Advertising Week. Listen in.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
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