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Influencer marketing sees
steady adoption and
room for growth

Article

For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

Close to 75% US marketers will tap influencers for campaigns this year, up about 5
percentage points from 2021.
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https://www.businessinsider.com/intelligence/chart-of-the-day-newsletter?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter

Beyond the chart: Collectively, those partnerships will cost marketers a whopping $4.14
billion, but it's pocket change compared with the nearly $240 billion going toward digital
advertising overall in 2022.

US Marketers Who Use Influencer Marketing,
2020-2025
% of total marketers

86.0%
82.7%
78.6%
74.5%
69.7%

64.5%

2020 2021 2022 2023 2024 2025

Note: companies with 100+ employees; includes both paid ond unpaid (i.e., compensation in
the form of free produsct or trips) brand-infliencer partnerships
Source: eMarketer, Dec 2021
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More like this:

* Report: Insider Intelligence’s Social Media Trends to Watch in 2022
" Article: Can TikTok triple its ad revenue this year?

" Article: Small influencers poised to win more brand followers in 2022
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