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eMarketer principal analyst Nicole Perrin discusses the EU’s recent
ruling on the Google ‘Right to Be Forgotten’ case, the impact of
culturally relevant ads, Kik Messenger shutting down and more.

UK Internet Users Who Agree vs. Disagree with Select
Statements About GDPR, May 2019

% of respondents

Would be more likely to use webhsites that have a certification

mark or seal to demonstrate they are GDPR compliant ~3%
19% 38%

Would be more likely to do business with companies and
organizations that have a certification mark or seal to
demonstrate they are GDPR compliant 3%

5%

Trust companies and organizations with my personal data more
since the GDPR privacy regulation came into effect one year ago

8% 28%

Think regulatory enforcement of the GDPR privacy regulation
has worked well

o

Confident I can tell if a company or organization is GDPR
compliant

M Sstrongly agree M Tend to disagree
H Tend to agree Strongly disagree
Neither agree nor disagree Don't know

Note: ages 16-75, numbers may not add up to 100% due to rounding
Source: TrustAre and Ipsos MORI, "TrustAre/Ipsos GDPR Consumer Survey,”
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotity or Stitcher.
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