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Bank marketers must
navigate an increasingly
fragmented social media
landscape

Article

The news: Over 115,000 X (formerly Twitter) users exited the platform after the US election,
per NPR. Meanwhile, Bluesky added over 700,000 new users in the week of November 11.
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https://www.npr.org/2024/11/19/g-s1-34898/bluesky-traffic-surge-after-election
https://www.theverge.com/2024/11/11/24293920/bluesky-700000-new-users-week-x-threads

How we got here: Elon Musk’s role in helping President-elect Donald Trump secure his
victory, along with some unpopular platform policies, left many users searching for a new

online community.

" User dissatisfaction with Threads' “engagement bait” and flawed moderation algorithms has
also boosted Bluesky. Though Threads remains almost 14 times larger than Bluesky with 275

million users, and similar daily growth.

The changing social media space will shape banks’ strategies:

* Some advertisers will stick—or return—to X to show goodwill toward Musk.

* Threads remains popular and it’s now expected to support ads in early 2025, per The
Information.

* And while ads aren't yet allowed on Bluesky, businesses can set up user accounts and share
content, per Marketing Vantage.

Key takeaways: Bank marketers face tough choices in a politically charged environment, as
ad placements signal alliances and values.

" Banks must evaluate whether their target audiences remain active on X or have joined the
exodus to competing platforms.

* They must also consider the risk of alienating younger, socially conscious consumers who
choose brands that align with their values.

" Financial institutions that want to reach former X users should join Threads and Bluesky now

to understand what content resonates with their users. This prepares them to launch ads when
the platforms allow it.

This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day, and get
access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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