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FTC warns healthcare
Insurance marketers
about deceptive
marketing

Article

The news: The FTC warned 21 companies that market or generate sales leads for Affordable
Care Act (ACA) marketplace health insurance plans about making deceptive claims related to

= ‘ EMARKETER Copyright © 2024, EMARKETER Inc. All rights reserved. Page 1


https://content-na1.emarketer.com/42--of-consumers-would-change-jobs-better-health-insurance-benefits?utm_source=sfmc&utm_medium=email&utm_campaign=dh20241216&utm_term=digital%20health

their products.

Unpacking the news: The FTC gave examples of misleading or unfair claims made by entities
that market and advertise on behalf of health plans.

These include:

" Misrepresenting the benefits included in a healthcare plan.
* Misleading consumers about the costs of a healthcare plan.
" Falsely claiming that consumers who enroll in a healthcare plan will receive free offers, cash

rewards, rebates, or other incentives.

Why it matters: Over 21 million Americans were enrolled in ACA marketplace plans in 2024.

Open enroliment is currently ongoing, and people are already confused about their options.
Uninsured adults in particular commonly report being unaware of the open enroliment period
for ACA marketplace coverage and being unsure of their plan options, per KFF.

This year, folks are particularly concerned about how the incoming Trump administration
could impact their health insurance.

* Despite only having until January 15, just 20% of consumers with existing ACA plans have
selected health plan coverage for 2025, according to recently updated CMS data.

" 22% mentioned possible cost or coverage changes triggered by the new administration as
their primary reason for putting off buying a plan, according to a Chadwick Martin Bailey and
Stride survey cited by Healthcare Dive.

The final word: The FTC warnings don’t allege any wrongdoing by the companies being called
out, but they signal to the industry that insurance marketers must be honest about the health
plans they and their partners are offering.

Well-intended marketers should have started educating consumers before open enroliment
began while being accessible to answer questions during the signup period.

There are financial ramifications, too. The agency referred to a $195 million judgment it

obtained earlier this year against a firm that allegedly duped consumers into signing up for
fraudulent health plans that did not deliver promised coverage or benefits.
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This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day, and get
access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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