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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

Among US retail categories, apparel and accessories has the biggest social media footprint,
accounting for 53.3% of all posts and reactions to content, like comments and shares, across
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Facebook, Instagram, and Twitter in July 2021. Consumer electronics and sporting goods
and equipment rank next, with 11.5% and 10.3% of these social actions, respectively.

Top 10 US Retail Categories, by Share of Social
Actions*, July 1-31, 2021
% of total

1. Apparel & accessories

2. Consumer electronics
11.5%

3. Sporting goods & equipment
10.3%

4. Restaurants & bars
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5. Toys & games
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6. Home & garden
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7. Furniture, appliances, & equipment
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8. Art & collectibles
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9. Music, movies, & videos
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10. Online retail
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Note: includes Facebook, Instagram, and Twitter; *actions include all content and post-level
reactions, comments, shares, retweets, likes, and dislikes
Source: Shareablee, Aug 19, 2021
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More like this:

" Report: Social Media Update Q3 2021

" Article: TikTok hits 1 billion monthly users, unveils new customizable marketing tools to brand

partners

* Article: Twitter's new product road map emphasizes creator-friendliness and user experience
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