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Nearly 7in 10 US
consumers crave cash-
back rewards on grocery
purchases
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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.
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For many consumers, earning rewards on daily expenses could mean major savings. Among
US adults interested in using a cash-back credit card, grocery stores/supermarkets ranked as
the most valuable purchase category for earning rewards, with online purchases, gas, and
restaurants—including dine-in services and delivery—rounding out the top four.

Types of Purchases that Would Be Most Valuable
for Earning Rewards According to US Consumers,
Aug 2021
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69.3%

Online purchases
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Restaurants (e.g., dining, food delivery)

29.4%
Club stores (e.g., Costco, Sam's Club, or BJ's Wholesale Club)
17.7%

Travel
17.0%

Home improvement stores
12.4%

Department stores (e.g., Nordstrom, JCPenney, or Macy's)
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Source: Insider Intelligence, “US Cash-Back Credit Card Emerging Features Benchmark
Study, 2021," Aug 1, 2021
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More like this:

* Retail: The Co-Brand Credit Card Report
" Article: Walgreens launches credit card program in partnership with Synchrony

* Article: Venmo seeks to deepen card users’ loyalty through crypto-for-cash-back feature
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