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Andrew Lipsman

Working on your mid-
funnel (mid-range) game,
Peloton apparel, and D2C
packaged food sales
Audio

On today's episode, we discuss why marketers need to work on their mid-funnel (mid-range)

game and the potential opportunities. We then talk about Peloton's apparel ambitions,
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Walmart's Q4 and 2020 performance, and packaged food giants' game plan for direct-to-

consumer (D2C) sales. Tune in to the discussion with eMarketer principal analyst at Insider

Intelligence Andrew Lipsman.

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,

Spotify, or Stitcher.

Fabrick™ — Neustar's identity-based customer cloud for brands, publishers, and platforms —

powers data management, media activation, and marketing analytics for a future without

cookies and MAIDs. Drive stronger outcomes and gain a competitive advantage in the new

post-device-ID reality with the latest in identity-powered media and measurement. Learn

More.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.nohype.neustar/?utm_source=emarketer&utm_medium=digital-audio&utm_campaign=podcast-page-link&utm_content=no-hype

