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Cloud Computing Is
Primed to Overhaul
Business Analytics
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ompanies are becoming overloaded with data and many lack the resources and tools
to efficiently make use of it. It’s possible that some emerging technologies could ease
the struggles businesses have with analytics.

In an April 2018 survey of 500 analytics and business intelligence professionals worldwide
conducted by MicroStrategy, 24% of respondents said that cloud computing is the
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https://www.microstrategy.com/us/go/global-state-of-enterprise-analytics-2018

technology that is most likely to impact their analytics initiatives over the next five years. This
was followed by one-fifth of respondents who cited big data and artificial intelligence (Al)

technologies.

For marketers, outdated technology often stands in the way of getting insights on customers
in real time. In a July 2018 survey of 560 marketing professionals worldwide conducted by
Harvard Business Review Analytic Services, 36% of respondents said that legacy systems
were one of the biggest roadblocks preventing them from implementing real-time analytics. A
third of respondents also reported that data silos stifled their progress.

Real-Time Customer Analytics Challenges According
to Marketers Worldwide, March 2018
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Source: Harvard Business Review Analytic Services, "Real-Time Analytics:
The Key to Unlocking Customer insights & Driving the Custormer
Experience” in conjunction with SAS, Intel and Accenture Applied
Intelligence, July 8 2018
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Improving analytics is crucial for marketers who want to upgrade their customer experience.

According to a February 2018 Econsultancy and Adobe survey of 12,795 client-side
marketers worldwide, 65% of respondents said improving their data analysis is a very
important factor in delivering a better customer experience. That was the most popular
answer for the second year in arow, up 2 percentage points from 2017.
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https://wwwimages2.adobe.com/content/dam/acom/au/landing/DT18/Econsultancy-2018-Digital-Trends.pdf

Important Internal Factors in Delivering a Great
Future Customer Experience According to Client-Side
Marketers Worldwide, 2017 & 2018

% of respondents

2017 2018
Improving data analysis capabilities to better understand 63%  65%
customer experience requirements
Optimizing internal collaboration between 53% 52%

creative and marketing teams

Optimizing creative workflows to facilitate the rapid creation  53%  51%
and deployment of content across multiple platforms

Improving content marketing through immersive storytelling - 49%
Building more 'native’ online content (e.g., interactive 45%  44%
applications, short-form video)

0Ongoing and widespread testing of creative variations 35%  34%
Experimentation with channel-specific creative formats 29%  34%

(e.g., Facebook 360 video, Instagram Stories)

Note: 2017 n=3,812 and 2018 n=2,919, “very important", in the next vear
Source: Econsultancy and Adobe, "Digital Intelligence Briefing: 2018 Digital
Trends," Feb 13, 2018
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