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On today's episode, we discuss the most impressive parts of the triopoly's (Google,
Facebook, and Amazon) performances this year, what we were most concerned about, and
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why they will lose or gain share in 2022. We then talk about a new TV show designed
specifically for social media and whether YouTube TV adding channels can move the needle.
Tune in to the discussion with eMarketer principal analyst Paul Verna and senior analyst at
Insider Intelligence Jasmine Enberg.

US Triopoly Digital Ad Revenue Share, by Company,
2019-2023
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Naote: includes advertising that appears on desktop and laptap computers as well as mokile
phones, tablets, and other infernet-connected devices, and includes all the various formats
of advartising on those plotforms; net ad revenues after companies pay traffic acquisition
costs (TAC) to partner sites; *includes YouTube advertising revenues; **includes Instagram
advertising revenues

Source: eMarketer, Oct 2021
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

The Future of Advertising Has Arrived. Basis Technologies is built for this complex and
evolving digital landscape. Are you ready to take control of your advertising?

Experience what’s next.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www2.basis.net/l/75412/2021-11-08/65vbky

