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TikTok will match
Facebook’s social buyer
penetration this year

Article

For more insights and key statistics on the biggest trends in today’s most disruptive
industries, subscribe to our Chart of the Day newsletter.

Social buyer penetration is climbing rapidly at TikTok. In the US, the app has already outpaced
Pinterest by this metric, per our forecast. By the end of 2023, it will beat Instagram and tie
with Facebook.
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Social Buyer Growth Is Slowing on Some Platforms.
Ads Will Help Capitalize on Existing Behaviors.

% of US users buying on each platform, 2019-2023

Between 2019 and 2023, the percentage :
i of social users who make purchases on
social platforms will increase by 61%

2019 2020 2021 2022 2023

Note: social network users ages 14+ who will make at least via during includii through links
itself; total figure al ides social-first uch as D Tube;
Facebook read as "37% of Facebook users will make a purchase on Facebook in 2023"
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Beyond the chart: TikTok will see 33.3 million US social buyers ages 14 and older this year,
according to our estimates. That’s about half of Facebook’s number, nearly 10 million less than
Instagram, and roughly 16 million more than Pinterest.

All these buyers will contribute to the almost $70 billion in retail social commerce sales that
will take place in the US this year.

More like this:
* Report: D2C Brands 2022

" Article: TikTok will drive social commerce growth in 2023

" Article: 5 ways influencer marketing is changing

Methodology: Estimates are based on the analysis of survey and traffic data from other
research firms, historical consumer adoption trends, company releases and demographic
adoption trends.
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