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The Weekly Listen:
Facebook's turning point,
finfluencers, and digital
ad feelings
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On today's episode, we discuss whether Facebook has reached a turning point, how people
now feel about digital ads, if the world is ready for eSports endorsers or finance influencers
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(aka finfluencers), the pandemic pet boom, what we keep learning about customers' needs,
how to make sure you treat in-office and remote workers fairly, a town with free alcohol, and
more. Tune in to the discussion with eMarketer analysts Nina Goetzen and Blake Droesch, and
senior analyst at Insider Intelligence Jasmine Enberg.

Attitudes Toward Facebook Among US Adults,
June 2020

% of respondents

There is a lot of "fake news" on Facebook

Don't like to use Facebook to log in to other (third-party) websites/apps
because of privacy concerns

240%

Facebook targets ads to me based on my internet behavior
32.6%

Concerned abolt others being influenced by political propaganda on

m
']
2
o
=]
[=]
=

32.3%
Think Facebook is addictive

22.6%

Facebook targets ads to me based on what it hears through my phone's
microphone

17.3%

Concerned about being influenced by political propaganda on Facebook
12.6%

Get my news from Facebook
T4%

Trust Facebook with my personal information
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Would consider using Facebook's cryptocurrency (“Libra"} in the future

W20

Would consider buying a video-calling device for my home that is made by
Facebook ("Facebook Portal")

W5«

Note: ages 18+
Source: "The eMarketer Facebook Flash Survey” conducted in June 2020 by Bizrate Insights,
June 29, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Drive business growth with VTEX Commerce Platform.

We help companies in retail, manufacturing, wholesale, groceries, consumer packaged goods
and other verticals to sell more, operate more efficiently, scale seamlessly and deliver
remarkable customer experience. Check out how Motorola, Stanley Black & Decker, L'Oréal
and other brands are growing with us.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://vtex.com/us-en/cases?utm_source=Advertising&utm_medium=3rd%20Party%20Source&utm_campaign=eMarketer%20Behind%20the%20Numbers%20Podcast%20Sponsorship&utm_content=Display&utm_term=VTEX

