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hile live sports have been put on hold during the coronavirus

crisis, US adults are turning to alternatives like sports

documentaries and esports competitions to bide their time. Recent

data from Morning Consult found that US adults are even interested in

watching news coverage of the pandemic’s impact on sports.
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In fact, that was one of the top responses in the survey—right up there

with sports documentaries. And TV networks and distributors are on

top of their game, too, working to fill a void now that live sports are no

longer on-air. Most recently, ESPN moved up the debut of "The Last

Dance," a 10-episode documentary miniseries centering around

basketball legend Michael Jordan, which averaged 6.1 million viewers

for the first two episodes.

In addition to getting their news fix, US adults are also keen on

watching content featuring their favorite athletes, whether it’s just

them hanging out at home or competing at-home virtually.

Read More:

How COVID-19 Is Affecting TV and Video Streaming

How Esports Is Changing During the Coronavirus Pandemic

How the Coronavirus Will Change Our US TV Ad Spending Forecast
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eMarketer and Business Insider Intelligence have joined forces to

become the leading research company focused

on digital transformation. For more insights and key statistics on the

biggest trends in today's most disruptive industries, subscribe to Chart of

the Day.
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