Sara Lebow

INSIDER

INTELLIGENCE ‘ eMarketer

Ad-supported streaming
to gain triple the viewers
of subscription video this
year
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For more insights and key statistics on the biggest trends in today’s most disruptive
industries, subscribe to our Chart of the Day newsletter.
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Ad-supported video-on-demand (AVOD) services will gain more than triple the US viewers
that subscription OTT video will this year, per our forecast. AVOD will add 13.3 million viewers,
including 4.3 million from free premium platforms, for a total of 157.1 million. Meanwhile,
subscription OTT services will gain 4.3 million viewers to reach 222.2 million.
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Naote: “individuals of any age who watch video at least once per month via any app or website
that provides poid subscription access lo streaming video content over the internet and
bypasses traditional distribution; examples inciude Amazon Prime Video, Disney+, Hulu,
Netfiix, Sling T\, and YouTube Premium; **individuals of any age who watch videos at least
once per month (via app or website) on an od-supported platform that primarily offers
professionally produced content; examples include Hulu, Peacock, Plute TV The Roku
Channel, and Tubl; viewers of Disney+'s and Netflix's od-supported tiars will be included aos
these options are rofled out; excludes sarvices like Twitch and YouTube: AVOD services are
not mutually exclusive; there is overlop between groups; ***individuals of any age who walch
videos {vio app or website) on a free-to-access ad-supported platform that primarily has
professionally produced content at least once per month,; examples include Pluto TV, The
Roku Channel, and Tubi; excludes services like Hulu, YouTube, and Twitch; free premium
video streaming services ore not mutually exclusive; there is overlop between groups
Source: Insider Intelllgence, March 2023
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Beyond the chart: Connected TV—where much of digital video viewing takes place—will see
ad spend hit $25.09 billion this year, according to our forecast. AVOD is the one to watch as

streaming services focus on profitability through new ad plans, which are paying off for
Netflix, and new ad formats, like those of the newly rebranded Max.

More like this:

" Buyer’s market, striking writers, and NBCU shakeups: 5 more trends from upfronts 2023
" How marketers should rethink digital ad channels, based on our forecast data

" Disney and YouTube demonstrate how Al is already disrupting advertising
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" May ad updates from Google, YouTube, Meta highlight Al, social media, and retail media
opportunities

* Yesterday’s Chart of the Day: One fad Apple

Methodology: Estimates are based on the analysis of survey and traffic data from research
firms and regulatory agencies, sales projections, historical trends, company-specific data, and
demographic and socioeconomic factors.
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