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eMarketer principal analyst Nicole Perrin discusses how the
coronavirus will impact tourism. How will it change airlines,
accommodation and travel-related ad spending? She then discusses
what will happen to movie theaters and ride-hailing services as the
pandemic takes hold.

Likelihood of US Adults Making Select Travel Plans in
Light of the Coronavirus Outbreak, March 2020
% of respondents

Travel within the US
23% 7% 62% 8%

Travel outside the US

50% 3% 37% 9%

Stay overnight at a hotel in the US
24% 6% 61% 9%

Stay overnight at a hotel outside of the US
48% «12% 41% 9%

Travel within Asia
58% = 2% 29% 10%

Travel within Europe
51% «:2% 36% 11%

M Less likely ll More likely ™ No change [l Don't know/no opinion

Note: n=1,990 registered voters, in the next 6 months, numbers may not
add up to 100% due to rounding _
Source: Morning Consult, "National Tracking Poll #200311," March 6, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

