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m survey of digital marketers worldwide reveals that many are
faced with a variety of video advertising concerns —particularly
fraud and the ability to measure their video investment.

The study from growth marketing platform YouAppi, conducted by
Dimensional Research, found that 48% of respondents are concerned
about fraud on the ad networks that deliver their video, up from 33%
who said the same in 2017.

And nearly half (45%) said it's difficult to effectively measure the
impact of video investment. By comparison, 40% of respondents felt
that way last year.

Interestingly, targeting the right consumer was less of a concern. In
2018, 26% of respondents cited it as a challenge of video advertising,
down b percentage points from last year.

Challenges aside, more marketers are investing in mobile video
marketing this year than they did in 2017. In fact, 84% of respondents
said they plan to increase expenditures, up 10 percentage points from a

year earlier.
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Expected Change in Investment in Mobile Video
Marketing According to Digital Marketers Worldwide,
2017 & 2018
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Source: YouAppi, "2018 CMO Mobile Marketing Guide" conducted by
Dimensional Research, Feb 28, 2018
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Many marketers also believe video advertising is a channel that's
critically important to the customer journey. Indeed, 96% of
respondents said video is at least somewhat important.

Video viewers continue to increase year to year, though growth rates
are slowing down as the category nears saturation. Some of this
growth comes at the expense of traditional TV, which appears to be
declining faster than previously expected.

eMarketer estimates the number of US digital video viewers will reach
228.8 million this year. By 2022, that number will increase to 248.9
million.
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Us Digital Video Viewers, 2018-2022
millions and % change
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Note: internet users of any age who watch streaming or downloaded video
content via any device at least once per month
Source; eMarketer, Feb 2018

235599 www. eMarketer.com

Video Ad Fraud, Effective Measurement Worry Marketers: But these issues aren't hindering their investments
& eMarketer



