MAR 19

E“ E MA R K ET E R Evelyn Mitchell-Wolf

Programmatic is driving
growth in worldwide
display ad spending

Article

Automated channels are the de facto means of transacting digital ads. Advertisers
worldwide took to programmatic quickly and were already spending over half (51.7%) of their
display budgets programmatically in 2014, the earliest year we created a forecast for. Since
then, programmatic has continually grown its share of display ad spending worldwide and is

on track to reach 90.0% penetration next year.
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By 2026, Programmatic Will Account for 90% of
Display Advertising Budgets Worldwide

billions in programmatic digital display ad spending
worldwide, % change, and % of total digital display ad
spending, 2022-2026

86.1% 87.2% 88.3% 89.3% 90.0%
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Note: digital display ads across all devices that are transacted or fulfilled via
automation, including everything from publisher-erected APIs to more standardized
RTB technology; includes native ads and ads on social networks like Facebook and X
Source: EMARKETER Forecast, Jan 2025
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Programmatic will effectively account for all growth in display ad spending for the
foreseeable future. The global programmatic display ad market will increase by nearly $50
billion this year. But nonprogrammatic display ad spending will go up by just $1.63 billion. In
other words, programmatic will account for 96.8% of new display ad dollars in 2025. That
share will decrease slightly to 96.0% in 2026, the end of our forecast period. Advertisers’
growing appetite for Al-driven buying platforms will likely keep programmatic’s share of new
display ad dollars high moving forward.

We forecast programmatic display ad spending for six major markets: Canada, China, France,
Germany, the UK, and the US.

Programmatic display ad spending will grow the fastest in Western European countries this
year. These markets are regaining momentum after inflation and an energy crisis depressed ad
spending growth in 2022 and 2023. Meanwhile, Canada will see the slowest growth in
programmatic display ad spending in 2025. Advertisers there are adjusting to a slumping
economy and increased ad costs from the Digital Services Tax, which went into effect in June
2024.

Read the full report, Worldwide Programmatic Ad Spending 2025.
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