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Google cracks down on
fake reviews for UK
businesses
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The news: Google will start cracking down on fake reviews in the UK following an
investigation by the Competition and Markets Authority (CMA).

The details: Google committed to taking “rigorous steps to detect and remove fake reviews,”
including punitive measures for both individuals and businesses.
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" Users who repeatedly post fake or misleading testimonials on behalf of UK businesses will
be banned from posting new reviews and will have their existing reviews deleted—regardless
of that person’s location.

* Businesses that rely on fake reviews to boost their ratings will be flagged with prominent
“warning” labels on their Google profiles to let consumers know suspicious activity has been
detected. These companies will be unable to receive any new reviews, and repeat offenders
will have all reviews deleted for at least six months.

" Google will also make it easier for consumers to report suspicious review activity and
whether businesses are offering incentives in exchange for positive reviews.

Why it matters: Online reviews are critical to the customer journey, as the majority of

shoppers rely on them when deciding whether to purchase a product or service.

Fake reviews muddy the waters by pushing people to inferior products, which wastes
consumers’ time and money.

Those reviews also penalize legitimate businesses and reduce trust in retailers—particularly
online platforms like Google and Amazon, where such activity tends to proliferate.

While Google has taken steps to crack down on fake reviews, stricter oversight from the CMA
and a recent ban on such activity from the Federal Trade Commission (FTC) could force it—

as well as Amazon, Walmart, and any online marketplace—to impose stricter safeguards to
keep such fraudulent activity to a minimum.
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https://content-na1.emarketer.com/retailers-need-take-active-role-managing-reviews
https://content-na1.emarketer.com/google-cracks-down-on-fake-reviews
https://content-na1.emarketer.com/ftc-bans-fake-reviews-fight-against-deceptive-advertising

Factors Influencing Online Purchase Decisions
Among US Consumers, Sep 2024
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This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you start 2025 off on the right foot, articles like this one—delivering the latest
news and insights—are completely free through January 31, 2025. If you want to learn how to
get insights like these delivered to your inbox every day, and get access to our data-driven
forecasts, reports, and industry benchmarks, schedule a demo with our sales team.
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