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Apple Cash adds
recurring payments in
latest addition to financial
services offering

Article

The news: Apple Cash will let users send weekly, biweekly, and monthly recurring payments,
making it easier for users to pay for regularly shared expenses, according to a press release.
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Customers can also automatically top up their Apple Cash balance when it runs low.

Why it could work: Apple Pay’s steady stream of feature improvements sets it up for more
success. Apple Cash brought peer-to-peer functionality to Wallet, and the latest feature will
offer users more options for how to send money. That should help growth: We expect 45.8%
of iOS users to transact with Apple Pay in 2023, per our forecast.

The bigger picture:

" Apple Pay can attract new users with its expanding financial services ecosystem, which
includes Apple Card, Apple Pay Later, and a high-yield savings account. These products also
tie customers to the company more closely, which could drive spending and revenues from

services.

" Apple’s fiercely loyal customer base includes many younger consumers, which should help
sustain Apple Pay’s long-term growth as Gen Zers get more buying power. The Big Tech firm
can use the new feature to appeal to families and younger consumers by automating things
like allowance payments.

What could hurt growth?

1. Regulatory pressure. The Consumer Financial Protection Bureau (CFPB) is weighing

whether Apple’s size limits market competition after it launched a BNPL product. The
bureau has broader concerns about Big Tech's relationship with payments data. The
CFPB is also investigating Goldman Sachs' credit card business, which includes the
Apple Card.

2. Sliding customer service. Some users have reported problems with Apple’s savings

accounts, including technical glitches and being unable to withdraw cash from their
accounts. Issues like this could sour customer trust and create resistance for Apple's
financial services push.

Dig deeper: Check out our US Proximity Mobile Payments Forecast 2023 and Apple in
Consumer Finance reports for more information on how Apple is disrupting the payments

landscape.
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https://forecasts-na1.emarketer.com/602abc737351f403b84c00a2/5efc3dbf83c627071411ab7f
https://content-na1.emarketer.com/political-pressure-apple-pay-later-bnpl-regulation?
https://content-na1.emarketer.com/action-focused-cfpb-takes-aim-goldman-sachs-burgeoning-credit-card-business?_gl=1*1xr2x9j*_ga*MjEwMDMwMDkzNi4xNjQzMTMwNjAz*_ga_XXYLHB9SXG*MTY4NjI0MzU0NS42MzYuMS4xNjg2MjQ2MjY5LjAuMC4w&_ga=2.186342057.1079231000.1685950951-2100300936.1643130603
https://content-na1.emarketer.com/struggling-their-money-out-apple-users-sour-on-savings-accounts?
https://content-na1.emarketer.com/us-proximity-mobile-payments-forecast-2023
https://content-na1.emarketer.com/apple-consumer-finance?
https://content-na1.emarketer.com/apple-pay-later-launch-shakes-up-bnpl-landscape?
https://content-na1.emarketer.com/apple-s-high-yield-savings-account-hit-with-millennials-gen-z

Apple Pay Users and Penetration
US, 2023-2027

69.4

67.0

2023 2024 2025 2026 2027

H millions @ % of population

Note: ages 14+; mobile phone users who make a proximity mobile payment transaction using
Apple Pay via mobile phone at least once per month

Source: eMarketer, April 2023
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This article originally appeared in Insider Intelligence's Payments Innovation Briefing—a
daily recap of top stories reshaping the payments industry. Subscribe to have more hard-

hitting takeaways delivered to your inbox daily.

" Areyouaclient? Click here to subscribe.

" Want to learn more about how you can benefit from our expert analysis? Click here.
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https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta
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