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Highlighting installments
before checkout could
boost merchants’ holiday
sales
Article

By the numbers: Merchants could get a spending boost by o�ering buy now, pay later

(BNPL) options before customers get to the checkout page.
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Why this matters: BNPL use is expected to be a major part of holiday spending this year.

Advertising BNPL payment options ahead of the checkout page could lead to even more

conversions and higher payment volume for both the merchant and the BNPL provider.

Our take: Getting holiday shopping done right is crucial for retailers.

Holiday ecommerce sales will make up 22.3% of total retail ecommerce sales for the year,

per our forecasts. Pushing BNPL during this time period can therefore have a big impact on

their year-end totals.

More than one-quarter (27.1%) of consumers said they would purchase higher-priced items or

services if o�ered a BNPL or card-linked installment option before deciding what to buy, per

a PYMNTS Intelligence and Splitit survey.

Another 26.9% said they would purchase more items.

And 26.7% said they’d be willing to pay full price for an item or not wait for a sale.

US consumers are expected to make $18.5 billion in online holiday purchases using third-

party BNPL services this year, per Adobe Analytics, an increase of 11.4% YoY from last year.

We forecast total holiday retail ecommerce sales will reach $266.89 billion, up 9% YoY in

2024.

https://forecasts-na1.emarketer.com/616de792200dbd09d85b192a/616dead8200dbd09d85b192e
https://forecasts-na1.emarketer.com/616de792200dbd09d85b192a/616dead8200dbd09d85b192e
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.
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If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

