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D2C shoppers value low-

cost products, free
shipping
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Key stat: The top two reasons shoppers worldwide buy directly from brands are a better

price (53%) and free delivery (49%), followed by fast and convenient delivery and free returns

(both 36%), according to Wunderman Thompson.

Beyond the chart:

Use this chart:

More like this:

Amazon’s click-to-door speed is over two times faster than the industry average. This gives

the retail giant a leg up on other retailers, as over one-third (38%) of US consumers want their

items to arrive in one day or less, per 2022 data from FarEye.

In an e�ort to compete with Amazon, other retailers are partnering with delivery platforms—

like Instacart, DoorDash, and Uber—to entice customers with same-day delivery.

But free and low-cost delivery is a tradeo� for non-Amazon brands and retailers, who may

have to raise prices to cover the expense.

Prioritize D2C sales strategies.

Emphasize the importance of delivery for brands in the D2C space.

3 retail rivalries that aren’t Amazon vs. Walmart

The beauty industry booms because its customers are headstrong, loyal, and social
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More Chart of the Day:

Methodology: Data is from the June 2023 Wunderman Thompson report titled "The Future

Shopper Report: 2023." 31,647 digital shoppers worldwide who shop online at least once a

month were surveyed online by Censuswide during April 6-20, 2023. Respondents were from:

UK, US, France, Spain, China, Japan, Australia, Brazil, Argentina, Mexico, Colombia, India,

Poland, UAE, Netherlands, Germany, South Africa, and Thailand.

4 ways ecommerce executives can maximize digital dollars

5 charts showing D2C’s shift toward established brands

7/27 - Ad channel choices

7/26 - CTV’s $15B boost

7/25 - Retail top 10

7/24 - Peak TV

7/21 - Threads count

https://www.insiderintelligence.com/content/us-ctv-ad-spend-growth-slows-remains-strong
https://www.insiderintelligence.com/content/walmart-amazon-lead-top-10-us-retailers-sales
https://www.insiderintelligence.com/content/waning-tv-ad-spend-gets-little-help-olympics-presidential-election
https://www.insiderintelligence.com/content/only-1-4-instagram-users-need-use-threads-monthly-reach-twitter-s-size

